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* SANPELLEGRINV T e frothe CEG

G R U P PO b U | am extremely proud to present to you our new Sustainability Report.

This document explains who we are, how we do business, and our commitment

a missione, essere una “for: (676 Goior firasnt ond fokce: 2024 was anclbar Tabark s rhour
\ sustainability journey, a year in which we implemented challenging projects

0 || l'lO&fl‘O il'l‘l ; _ : -,; and achieved results we are prc:ud of.

\\ l This has been possible above all thanks to the passion, dedication, and values
COI“OI‘I'IPO ’ that inspire the more than 1,400 people who work in Sanpellegrino Group.
: .-

g lo cmu“m « I ' ' Numerous initiatives kept us busy throughout 2024, starting with those relating
e | to the circular economy, with particular reference to the packaging of our
> mineral waters and soft drinks, ulreudr designed for recycling, in which we
- have further eliminated unnecessary elements and increased the percentage of
s recycled raw materials.
ik We increased investments in logistics, favouring rail transport and using
R, alternative fuels such as BIO-ING in land and sea transport.
144 Thanks to our Water Regeneration initiatives, we are realizing projects that

make additional quantities of water available to the communities in which we
operate.

In Cepina Valdisotto, where Levissima is bottled, for example, we reclaimed
140 hectares of forest affected by Storm Vaig, strengthening the stability of the

mountainside and promoting groundwater recharge.

Finally, we are continuing our commitment o biodiversity in the territories
where we operate, recognising it as a crucial element that defines the
environment surrounding the sources of our mineral waters.

Aware of how important it is to invest for an increasingly sustainable future,
we will continue to collaborate with all our stakeholders and to engage with
academia, science, and institutions, because only by working together can we
truly make a difference.
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Happy reading!

2 Michele Beneventi

CEO and Chairman

of the Board of Directors
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Our commitment is based on four principles:

1. Doing business while generating a positive impact

lways do better and generate a positive im
and the Planet guide the Group's sustainability journey.
the B Corp Movement.

The desire to o tor people, communities

is is why Sanpellegrino joined

2. Brands as actors of change

Sanpellegrino Group is working with its brands to implement concrete initiatives
capable of generating a positive impact.

3. Reducing our environmental footprint to safeguard the Planet

The company has promoted concrete circular economy actions and developed
projects to support the regeneration of the water cycle.

4. Sustainability at the heart of corporate culture

The Group aims to create a corporate culture that actively involves all stakeholders -
employees, communifies, customers, and consumers — on a shared sustainability journey.

These principles combine to form a well-defined mission and vision, pursued
with determination.

Mission

We are committed to ensuring a sustainable future for water by contributing
fo protecting the areas in which the Group operates.

\/ .
- Through our brands we guarantee quality, understood as safety,
pleasure and well-being.
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- We bring the values of what it means to be Ifalian to the world.

Values

FOCUS ON PEOPLE
We foster talent, growth, and well-being by taking care of our people.

ETHICS AND RESPONSIBILITY

We respect and are committed to safeguarding environmental resources and people.

QUALITY INNOVATION

We develop culting-edge solutions for a more effective and efficient business.

A\ WELL-BEING AND HEALTH
&  We promote a culture of mindful drinking, valuing quality for the
: welﬁbe

:_ ing of people.
-\
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In September 2023, Sanpellegrino Group became a certified B Corp, joining @
global movement of over 9,000 companies committed to improving their social and
environmental impact and making their business transparent and responsible.

The recognition was obtained after a rigorous evaluation by the non-profit network
B Lab, which, using the Business Impact Assessment, measured the company’s ESG

performance, current practices, results achieved, and future obijectives in five areas.

GOVERNANCE Evaluates the company mission, ethics, transparency, and

responsibility towards stakeholders.

Analyses the company's contribution to employee well-

being, safety, fair pay, benefits, and growth opportunities.

Examines the company's social impact, including diversity,
inclusion, local engagement, and responsible sourcing
practices.

Measures the company's environmental impact in terms of
@ ENVIRONMENT emissions, resource management, waste, and renewable
energy.

pn® -

-“W CUSTOMERS Evaluates the benefit the company generates for customers

’ through responsible and transparent products and services.

SANPELLEGRINO HAS STOOD OUT FOR ITS COMMITMENT TO PEOPLE AND THE
ENVIRONMENT.

OUR EMPLOYEES BENEFITS, DIVERSITY AND INCLUSION POLICIES, AND FAMILY
SUPPORT INITIATIVES WERE HIGHLIGHTED AS PARTICULAR STRENGTHS.

THIS SUPPORT INCLUDES PARENTAL LEAVE AND SUMMER PROGRAMMES FOR
EMPLOYEES' CHILDREN.

1. SANPELLEGRINO GROUP

B Lab also recognised the company's efforts in reducing negative impacts on the
environment, by using a range of advanced fuels, including LNG, Bio-LNG, and other
biofuels for maritime shipping and the use of PET (R-PET) in bottles.
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S.PELLEGRINO

Founded in 1899, S.Pellegrino has been a symbol of ltalian excellence, taste, and elegance for
over 125 years, recognised throughout the world.
Its history originates in the Alps and, after a long 30-year journey through the rocks, it arrives

on tables all over the world, making every social occasion exiraordinary.

+
ACDUA
PANNA

It is born in the Tuscan hils: Panna is the iconic natural mineral water, a symbol of lalian
refinement and faste throughout the world. Since 1564 it has been an authentic gift of nature,
with a heritage that speaks of taste, and cultural and natural beauty.

Flﬂﬂ:;:g through ancient rock for 14 years, the water absorbs a perfect mineral balance, giving it
a truly unique flavour.

Its source is located in a verdant 1,300-hectare estate, once owned by the Medici family.

LEVISSIMA

Levissima mineral water originates in the Central Alps, on the western edge of the Stelvio
National Park, in the heart of Valtellina. It embodies the strength and purity of the land from
which it springs, offering a crisp, light water with a pure mountain faste.

e

SANPELLEGRINO

AW BUEITE AWEANL

Thanks to innovation, inimitable taste, and creativity, Sanpellegrino soft drinks have embodied the excellence
of talian drinking culture since 1932, Since the launch of our iconic Aranciata, our original sparkling
orange drink, the range has expanded while maintaining its effervescent and globally recognisable style.
The most popular references are the Naturali range [Aranciata, Aranciata Amara, Limonata) with 100%
natural ingredients and ltalian citrus fruits, Chind, with a sweet-bitter taste, produced from the juice of the
fruit of the myrtle-leaved orange tree (Citrus myrtifolia) from Sicily, the Cocktail Sanpellegrino, a non-
alcoholic drink with a spicy Aavour, the Zero range, with no added sugars, and the Mixers range,

perfect for cocktails.

A style icon that combines tradition and modernify.

1. SANPELLEGRING GROUP
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Acctm Brillante has been the Italian tonic since 1954. A symbol of tradition and intense
freshness, Acqua Brillante is made from an ancient recipe that gives it a slightly bitter, balanced
and thirst-quenching taste. Perfect neat or with lemon zest, it is the ideal pairing for most gins.

lfﬁ]l o
SANBITTER

Sanbittér, created in 1961, was the first non-alcoholic aperitif in Italy and remains the epitome of
quality non-alcoholic aperitifs today. A true cult drink, loved by entire generations.

Its iconic uct is the 10 cl Rosso, but over time it has successhully innovated with new flavours
and formats, expanding its presence into new formats designed for a more leisurely drinking
experience, such as the 20 cl size. Perfect both at home and af the bar, Sanbittér is ideal at any
time of day: before lunch or dinner, after work, with colleagues or friends. An excellent choice for
those who want to freat themselves to a moment of relaxation.

GINGERINO

Gingerino is the symbol of the simple, spontaneous, and uncomplicated aperitif. Made with
sugar, cifrus extracts, spices, and herbs, it stands out for its unique, bitter and slightly fizzy
flavour, perfect both on its own and mixed in cocktails. Linked fo its native region, the Triveneto, it
is characterised by simplicity and naturalness, making it the ideal non-alcoholic drink for the most

authentic moments,

DIGER

SELL

Diger Selz has, for over 50 years, been a historic brand and is highly appreciated by consumers
who choose it for its quality and effectiveness. It is an effervescent digestit available in classic and
lemon flavour.
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COMMUNITIES AND TERRITORIES

212 K€ invested in the community through donations, sponsorships and specific

>
&
projects for the common good = oaL J{ 12 N g
3.8 ME invested to carry out efficiency-improvement projects for the production site “'"‘HﬁE:FLLEGF?'IHG %
83/100 Local Acceptability Index of the San Giorgio in Bosco plant? o =
) AN E f |ﬁl. [
83% of our suppliers are based in Italy e <
. y vi
The San Giorgio in Bosco plant has obtained ALLIANCE FOR }""x 4 i
the Alliance for Water Stewardship certification |} WATER STEWARDSHIP . R .
since 20254 ' 2
COMMUNITIES AND TERRITORIES
In collaboration with the Brenta Reclamation Ri ione
35'? K€ invested in the community through donations, sponsorships and specific Consortium and Elihr_ we are gngnga::] ina Pmig.ct i dell’ ACQUA -,-
projects for the common good to address the decline of groundwater in the river basin
- 1 ; : Tl caused by climate change
43.4 ME invested to carry out efficiency-improvement projects for the production site
85/100 Local Accepiatility Index: ok the Scin Pallegrine Terme plant | & 0 o 0 e e A R S i e st
83% of our suppliers are based in ltaly CIRCULAR ECONOMY
g - ALLIANCE FOR |
00 Sp Y I Qe pis e RN, (L0 WATER STEWARDSHIP AR oo The Locol Accepiabsily Index
ince 20212 P o ¥ 5T 98% of waste generated at the San Giorgio in Bosco plant sent for recycling is an !"dﬂ:f“ﬂ provides an
ke _ or energy recovery ;‘“"""I. i ﬁ_:}':t'i'l‘;“ff’
S.Pellegrino Young Chef Academy works to create S PELLEGRING assessing its evaluotion with
an inspIﬁnE community that brings together talented YOUNG a focus on P indgenest
e i o st i e o Ve A?JEIE_J!;MT ...................................................................................................................................... ::Tucm;nnfdf
gures, offering opportunities for tutoring, fraining, ENVIRONMENT development
and networking ) . 100% of the o & | Eibaic s i “ The Alliance for Water
L : _ Rigenerazione (4 of the formats undergo annual measurement of their environmental impact Siewardship certification is
The Nossana project aims fo ensure high-quality dell’ ACQUA - through LCA analysis an infernaticndlly recognized
water for the communities of the Province of Bergamo, ° = : _ : standard for mpmmwm
even during and after extreme weather events 100 M liters of water saved in production processes over the last 7 years management
.............................................................................................................................................. S-nnpu"egrinn prnducl': are hnn:porlnd 80% b}f 5|1Ep and train
CIRCULAR ECONOMY

90% of glass bottles in ltaly are returnable
48% of recycled glass for clear bottles and 60% for green bottle

50% on average of R-PET in mineral water bottles, excluding cap and label

99% of waste generated at the San Pellegrino Terme plant sent for recycling
or energy recovery

................................................................................................................................................

| The Local Acceptability Index ENVIRONMENT

is an index that provides an 100% of the formats underge annual measurement of their environmental impact

averview of the community’s .
it ot fecliby through LCA analysis

E‘F’::::”g:mrl"ﬂ:“ ﬁﬂ-lmr, 194 M liters of water saved in production processes over the last 7 years

:;r:umm ‘ S.Pellegrino products are transported 82% by ship and train
development

* The Alliance for Water

Stewardship certification is

an internationally recognized

siondard for responsible water

management 16
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E COMMUNITIES AND TERRITORIES
JANNA Iﬁir K€ invested in the community through donations, sponsorships and specific
projects for the common good
l\. 9.7 M€ invested fo carry out efficiency-improvement projects for the production site
f o 88/100 Local Accephability Index of Scarperia e San Piero plant®
' ' ) 83% of our suppliers are based in ltaly

. *The Local Acceptability Index

is on index that provides an
* averview of the community’s
. perception of the facility,

assessing its evaluation with

a focus on waler manogement,

anvironmental impaoct,

and socioeconamic

. dﬂﬁhpmen’r

¢ The Alliance for Water
Stewardship certification is
an infernationally recognized

. standard for responsible water
_ management

The Scarperia e San Piero plant has obtained ALLIANCE FOR
the Alliance for Water Stewardship certification ./ WATER STEWARDSHIP
since 2022¢

The Acqua Panna Estate, 70% covered by forests,
naturally absorbs CO__ . To enhance this role, we
have started a purl‘nelthp with the Sant’Anna
School of Advanced Studies in Pisa to develop

innovative agroforestry practices

The ‘Gabbianello Oasis Project’ aims to restore . .

the water flow feeding the G:‘:; expand the R. enerazione §
surfoce area of the water bocrlz and reforest the
surrounding areas, allowing the Oasis to withstand
longer periods of drought while promoting an

increase in the area’s biodiversity

N
(#5%) Sant’Anna

CIRCULAR ECONOMY

90% of glass bottles in ltaly are returnable

48% of recycled glass for clear bottles and 60% for green bottles

50% on average of R-PET in mineral water bottles, excluding cap and label

99.9% of waste generated at the Scarperia e San Piero plant sent for recycling
or energy recovery

ENVIRONMENT

100% of the formats undergo annual measurement of their environmental impact

through LCA analysis
13.7 M liters of water saved in production processes over the last 7 years

100% of purchased electricity comes from renewable sources
Acqua Panna products are transported 77% by ship and train

dell ACQUA wmp”

45% of managerial posifions are held by women
95% permanent employment confracts
100% of employees who are second parents are entitled fo paid parental leave

.........................................................................................................................................

COMMUNITIES AND TERRITORIES

614 K€ invested in the community through donations, sponsorships and specitic
projects for the common good

3.7 ME invested to carry out efficiency-improvement projects for the production site
91/100 Local Acceptability Index of Cepina Valdisotto plant”
83% of our suppliers are based in Italy

The Cepina Valdisotto plant has obtained ALLIANCE FOR
the Alliance for Water Stewardship cerfification ' WATER STEWARDSHIP
since 2024° '

A platform dedicated to promoting greater
awareness of environmental issues and planet- &

friendly lifestyles, engaging the community through 7 A Wi 98
informative and participatory activities

Levissima, attentive to the mountain environment,

since 2023 has been committed to the 'Vaia Project’ quE“ErﬂIIﬂnE s
aimed at restoring approximately 140 hectares I’ACQUA

of land in the Upper Valtellina through various

interventions, incl-:j:ltng the reforestation of 50 hectares

CIRCULAR ECONOMY

100% of the bottles are made of recyclable PET, excluding cap and label
A minimum of 25% of R-PET in mineral water bottles, excluding the cap and label

98% of waste generated at the Cepina Valdisotto plant sent for recycling
or energy recovery

ENVIRONMENT

100% of the formats undergo annual measurement of their environmental impact
through LCA analysis

100% of mineral water formats have obtained Carbon Trust = |
certification for reducing their CO,, , emissions (in terms of grams EARSIN '
ot CO,_ per liter) =

25 M liters of water saved in production processes over the last 7 years
100% of purchased electricity comes from renewable sources

Levissima products are transported 44% by road using alternative fuels
[LNG/Bio-LNG) and 23% by ship and train

In 2023, we added the first 100% electric truck to the feet
19

4o RIGENERIAMO

1. SANPELLEGRINO GROUP

” The Local Acceptobility Index
is an index that provides an
overview of the community’s
perception of the facility,
assessing ifs evaluotion with
a focus on water management,
environmental impaoct,
and socioeconomic

t

§ The Alliance for Water
Stewardship certification is

an internafionally nized
standard for raspum water

monogement
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®*2030 Agend.

Sanpellegrino supports the Sustainable Development Goals
(SDGs) of the United Nations’ 2030 Agenda. The company is
actively committed fo achieving the SDGs most relevant to its
business, integrating them into its strategy and initiatives.

AGENDA 2030

an

Sanpellegrino is committed to improving the energy elficiency of its production processes, using
hiules in transportation and purchasing electricity exclusively from renewable sources.

Main results:

* 100% of electricity purchased from renewable sources

® Use of vehicles powered by LNG and bio-LNG and an electric vehicle for product transport
* |nstallation of energy elficiency devices in the Group's plants

AW,

Sanpellegrino is committed to promoling a stable and inclusive work environment, fostering the
pmﬁisiunu] growth and well-being of its employees. The company values the contribution of its
people bylinvﬁring in the continuity of employment relationships and in the quality of employment.
Main resuits:

® 97% of confrocts are permanent

Sanpellegrino ensures its employees a salary that is higher than both the living wage and the
industry average, entering them info a Total Reward system, which provides additional incentives
and variable compensation.

Every year, Sanpellegrino introduces innovations to enhance the uniqueness and quality of
its products, such as the new Zero Zuccheri and Sparkling Drinks ranges, with a focus on
environmental performance.

Main results:

® Labelling for the correct recovery of materials
® Design Ear recyclability of packaging

Sanpellegrino promotes initiatives to reduce food waste; by colloborating with authoritative
associations such as Food for Soul it adds value to the gastronomic sector, such as through the
S.Pellegrino Young Chef Academy.,

Pl FIES
L |

e

Sanpellegrino is committed to ensuring the well-being of its employees, protecting both the balance
between work and private life through dedicated puni?cias {for example Nestlé Ba%y Leave) and
eccupational health and safety, by adopling measures and procedures compliont with the ISO
45001 certificafion.

Main results:

95% of those entitled to it have benefited from it Nestlé Baby Leave Policy

12 active programmes for promoting health and well-being

Caring Leadership in Salety award

Zero cases of occupational diseases or serious injuries at work

& 8 & @

Sanpellegrino promotes equality and equal opportunities for all its employees, tostering an inclusive
culture.
Main results:
® 100% of office stalf are evaluated through the performance system, with 97% receiving an
annual appraisal.
® 100% of employees are covered by collective bargaining contracts
* |ntegrafion of people with disabilities into the ce through both direct hiring and service
contracts
® Support for the LGBTQ community through parinerships, internal dialogue communities,
and specific courses

Sanpellegrine is constantly committed to creating communities that have a positive impact on the
environment and people's well-being.
Main results:
* "Rigeneriamo Insieme" initiative by Levissima
® EUR 1.7 million invested in communities through donations, sponsorships,
parinership agreements, and specific projects for mutual benefit.

Ee
FHEAIITN

i

Sanpellegrino promotes initiatives fo raise awareness of and educate about water conservation

and proper hydration, such as the "A Scuola di Acqua® (At Water School) project. Furthermore,

sustainability is a cenfral theme in the Group's internal training courses.

Main results:

® "A Scuola di Acqua” (At Water School) project: overall involvement of 4,319 schools, 19,472
classes, 427,311 students, and 8,962 teachers in the 10 editions of the "A Scuola di Acqua®

roject.

. nhlrnnl knowledge and culture (Lessons 4 Future): initiative to enhance sustainability through

knowledge

Sanpellegrino adopts a circular econo ch based on the 3Rs [reduce, reuse, cle) and
ullomimpe leg:l'lmsr ulrw{:sh genercited mm?mcmryupprmpmmm. T

Main results:

® 4% reduction in waste produced compared to 2023

® 98% of waste is destined for recovery

® &7% increase in recycled PET in packaging compared to 2023

Sanpellegrino promotes a fair and inclusive working environment, offering mandatory courses for
the prevention of sexval discrimination, committing to the reduction of the gender pay gap and
ensuring equal opportunifies in professional g and fraining paths.

Main results:

® Corporate Gender Equality Manifesto

* Mandatory training programmes: "Sexval Harassment Prevention"

® (O cases of discrimination

® A1% of top management positions exacutives and middle managers) are held by women

Sanpellegrino contributes to the global fight against climate change. Iis efforts are focused on

reducing emissions from production, packaging, and logistics, which have made it possible to

reduce HET;DFE 1 and Scope 2 Location Based” emissions by 7% in 2024 compared to 2023 levels.

Main resuits:

® Mineral waters, functional waters and soft drinks are subjected fo a Life Cycle Assessment

® 536 S.Pellegrino, Acqua Panna and Levissima product formats carry the Carbon Trust's carbon
reduction certification

Sanpellegrino promotes initiatives to protect the local flora and fauna, also enhancing the historical
and cultural heritage of the areas where its production sites are located, such as the Tenuta Panna
estate with the "Fonte della biodiversita” (The Source of Biodiversity) project.

Sanpellegrino is committed o prometing responsible use and consumption of water, ensuring its
maximum quality and availability for future generations.

Main resuls:

* 4 AWS (Alliance for Water Stewardship) certified factories

® \Waier Regeneration projects for the benefit of local communities

* Water savings: 334 million litres of water saved in the last 7 years

® Reduction in water consumption by 4% compared to 2023

* ‘\Water intensity reduced by 10% compared to 2023

Sonpellegrino's business model is based on collaboration with associations, suppliers, and other
organisatfions, both public and private, to create shared value for all economic entities involved, for
people, and for the environment,

2. SUSTAINABILITY JOURNEY
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Since the first edition of the Sanpe"e:grinﬂ Group Sustainability Report, the selection of
the key aspects fo be included in the reporting has been guided by the identification of
sustainability topics relevant to stakeholders.

In 2024, the Group's approach underwent a significant evolution, transitioning
from an analysis based exclusively on impacts (inside-out perspective) to a model
inspired by the principle of Double Materiality, compliant with the ESRS standards.
This principle considers two distinct dimensions:

* Impact materiality: a topic is material when it has significant positive or negative,
ccurrent or potential effects on people or on the environment in the short, medium, or
long term.

'« Financial materiality: a topic is considered material when it significantly impacts the

organisation's current or future financial performance.

The Double Materiality analysis conducted by Sanpellegrino Group was developed
through a process divided into several steps, described below, with the aim to identify,
assess, and monitor impacts, risks, and opportunities (IROs) and establish a priority
order for reporting in the 2025 Sustainability Report.

STEP 1: IDENTIFICATION

The first step envisaged a review of the 2023 Materiality Analysis, to map the
Group's impacts from an inside-out perspective.

This activity included the rationalisation of the impacts identified in the previous year
and the definition of a list of actual and potential, positive and negative impacts,
based on an analysis of the internal and external context and the issues covered by
the ESRS Standards.

Meanwhile, the process of mapping the Group's future opportunities has been
completed (outside-in perspective). The results of this step were validated by the
Sanpellegrino Working Group.

24
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STEP 2: ASSESSMENT

The assessment of the IROs for the 2025 Sustainability Report involved the various
company areas and the risk management team for risk analysis.

Each impact, risk, and opportunity was assessed based on two main criteria:

Magnitude, which is further defined by:
- Impacts (reach, scope' and irreversibility?)
- Risks/ upporh.mlhas {er:nnnmlc -financial quuhh:ltwe and repuiuhunul uspecls]

2. SUSTAINABILITY JOURNEY

. Probubllﬂy, furrher unulysed cnnsldermg

- The historical frequency of the event (last 3 years)
. The expected ﬁ'aquancy (in the next 3 years)
. The incidence on the total number of cases

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

In accordance with the ESRS Standards, the assessment was conducted on an "inherent”
basis, i.e. without considering the mifigation measures already implemented by the Group.

STEP 3: VALIDATION
To determine the relevance of the IROs, the Group adopted a threshold system, placing

the elements been assessed within a pricritisation matrix.

This method made it pusarbla fo:

. Deﬁne a muferlnllty threshnld ldenhfylng 5|gn|=ﬁcunt IROs For Sunpe"egrlnn

.................................................................................................................................................................................................

* Determine which IROs are not significant for the Group and its value chain.

The materiality threshold was identified in line with the technical guidelines available at
the time of drafting the document (Implementation Guidance - 3.5 Deep dive into impact
materiality - Setting thresholds). Once short list of the IROs was drawn up, they were
aggregated into relevant sustainability topics for Sanpellegrino Group.

' Scope/perimeter means “how widespread the positive or negative impacts are.” In the case of environmental impacts, the scope can
be understood as the extent of environmental damoge or a geogrophicol perimeter. In the case of impacts on people, the reach can be
understood as the number of people negatively olfected

? Irreversibility means “whether and to what extent it is possible to remedy the negative impocts, i.e. by returning the environment or
the people ted to their m‘igirﬂ::] state”. It should be noted that the degree of reversibility was {ﬂurlljlh] be |:r|;|p1|cr:||:||e u::Ll:wEhp' for -
negative impaoachs. sl L ¢
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FORMALISATION OF THE FINAL RESULTS

The results of the Double Materiality analysis were shared with the internal Working
Group. Below are the topics deemed material for the fiscal year 2024, along with a
description of the most significant IRO associated with each.

CORRELATION TABLE OF THE 2024 MATERIAL TOPICS WITH THE MOST
RELEVANT IRO TO DEFINE THE BEST STRATEGY

ESG MATERIAL | MOST SIGNIFICANT DESCRIPTION
DIMENSION TOPIC IRO TYPE .
f Implementation of circular economy
Dra!rmrce:f initiatives: use of recycled materials,
, : reduction of virgin raw materials, recovery
Environmental rdﬂu::l o 5 Opportunity of production waste for recycling, projects
prod e to extend product life and improve
sorviees maintenance.
Improving company performance and
Worki developing innovative ideas through
Social d'ﬁnﬂ Opportunity workforce satistaction, creating a fair and
bt inclusive environment, and developing
professional skills.
Emir:m:é Improved Group reputation through stronger
Social ::I:rul :'ighls Opportunity relationships with local communities and
of et wealth generation,
in:;j:;’:; of Improved corporate reputation
Social W Okt through responsible business practices
® i fnll'I:I & PROCUnIRY (product traceability and fransparent
S, Wi communications).

supply chain

ESG MATERIAL | MOST SIGNIFICANT
DIMENSION |  TOPIC IRO TYPE D
: Creating added value for the local areq,
- Community iy namnrgd directly and through suppliers
Social support and Positive impact ge . 4 | vg " PP b
= : guaranteeing employment, quality, an
99g community involvement,
A Confribution to climate change through
Environmental Ell:muh Negative impact the generation of greenhouse gas I:GI?|G:I
Dia o emissions along the value chain (scope 3).
Impacts on water re:s.uur:is, with purti:l:uhr
e s Water ft attention to water-stressed areas, resultin
, IEIrOnRanNg management begesve impod trom water withdrawal for municipal ﬂnc?
production uses.
EU’TIM;H& Business models that avoid the extraction of
Environmental PRSEEEY Positive impact non-renewable resources, such as "bottle fo
and circular iy ;
bottle” circular economy practices.
economy
Gl Development and growth of professional
Social ﬂﬂﬂgh . Positive impact skills through activities aimed at promoting
peop employee growth.
he:;:[: ml?;:?ﬂﬂ Sales force training and collaboration with
Social 2 ncﬁleuhhy Positive impact customers, increasing their engagement and
saliig heibits awareness.
Product Improving customer satisfaction through
Social traceability/ Posiiive s secure access to information and effective
transparent S management of any complaints and non-
labelling conformities.
Adoption of effective reporting systems for
Covitnieion ::ulegrify and Posifive iboc) {internal and external) stakeholders as o
nsparency listening tool that E;uumntaea anonymity in
matters ot whistleblowing.
Workforce satisfaction through secure
Working employment, adequate wages, active
; conditions g T dialogue, freedom of association, rights
Social Positive impact s
and industrial P to information, consultation and worker
relations participation, and respect for working hours
and any overtime.
Management of Increased supplier satisfaction through ethical
Governance a sustainable Positive impact conduct in relationships, for example

promoting the ability to ensure timely cash Hows,

2. SUSTAINABILITY JOURNEY
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Sanpellegrino Group began its sustainability journey more than a decade ago.
MAIN STAGES OF SANPELLEGRINO'S SUSTAINABILITY JOURNEY

*

YEAR OF
IMPLEMENTATION S A
2011 The Group began purchasing 100% of its eleciricity from renewable sources
holding the RECS (Renewable Energy Certificate System) certification.
2016 Sanpellegrino voluntarily published its first Sustainability Report, detailing
its environmental performance, management processes, and ESG objectives.
- Design of the new factory in San Pellegrino Terme, conceived with advanced
2017 technologies for sustainability, reduction of emissions, and efficient use of water
(Factory of the Future).
- AN The environmental impact measurement system according to the LCA
.. 2346 2018 (Life Cycle Assessment) method was put in p|m:e-
._ N/ E Launch of the "La Fonte della Biodiversita" (The Source of Biodiversity) project
oy s 2020 at the Tenuta Panna estate, for the protection and enhancement of the |ncr.:|’
o flora and fauna.
e ‘. o AWS (Alliance for Water Stewardship) certification of the
A San FaHmi]rinu Terme factory, the first of the Group, followed in the following
FeC 2021 years by the other 3 bottling factories.
o - * Launch in ltaly of the first bottles made from 100% recycled plastic
" (R-PET) under the Levissima brand.
‘ 2022 Carbon Trust cerfification for the S.Pellegrino, Acqua Panna and Levissima
mineral waters.
* The Group obtained B Corp Certification.
2023 * Partnership with Hera Ambiente to strengthen waste recovery practices
in factories, with the goal of achieving a 100% recycling rate.

These are just some of the milestones achieved: they are part of a broader journey which pushes
us to continuously improve.

Following this direction, the Group has set itself the following objectives fo be achieved by 2025:
 Make all packaging recyclable or reusable.

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

« Certify 100% of production facilities in accordance with the international standard Alliance
for Water Stewardship. The goal was achieved before the deadline set by the company.

« Implement projects that will facilitate the full regeneration of water cycles in the
territories in which it operates, with the aim of making additional quantities of water

+ Offer all staff an introductory course on climate change,
which explains its causes, impacts and the Nestlé Group initiatives to address it.

> L8 slakeholdens

L LY T
Sanpellegrino Group promotes open and collaborative dialogue with its internal
and external stakeholders fo understand their needs, interests, and expectations.
Engagement is based on transparency, clarity, and honesty, ensuring effective
and constructive communication.
Listening to and understanding stakeholder perspectives is essential to creating value
inside and outside the organisation.
This is why Sanpellegrino has identified key stakeholders with whom it establishes
feedback mechanisms, designed fo increase participation and promote ongoing
collaboration.

#i7§y EMPLOYEES

Sanpellegrino Group is committed to creating value
for people, placing them at the centre of its activities.
Human resources, the true heart of the company, are
valued for their talent and

commitment, with particular attention to work-life
balance.

The company aims to train and engage employees as
sustainability ambassadors, instilling in them a responsible
and conscious approach. To encourage active participation, it
promotes specific programmes and dedicated initiatives:

SANPELLEGRIND

H_ (==

. Cnmtgny intranet and newsletters: information and dialogue tools for all
collaborators.

................................................................................................................................................................................

« Webinars: training and information sessions to engage employees on
corporate and sustainability topics.

: Dmlogug e e e et e BT S S S
« “Nestlé & |” climate survey: biennial survey that offers employees the opportunity
fo express opinions, ask questions, and share their point of view.

« Ad hoc surveys: specific surveys to evaluate company initiatives and collect
emerging needs.

» Speak-up: dedicated channel to allow employees to freely express
opinions, concerns, or suggestions, particularly on ethical and compliance issues.

2. SUSTAINABILITY JOURNEY
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8 LOCAL COMMUNITIES

Sanpellegrino Group is committed to promoting the socio-economic progress of the local
communities in which it operates, supporting people's well-being and protecting the

ferritories where its sources are located. Furthermore, it shares its experience in nutrition,

supports young gastronomic talents, and promotes ltalian and international creativity
(for further details see paragraph 7.4 "Community of Ideas").
The company adopts specific programmes to foster dialogue with local communities:

¢ Community Relation Process (CRP): a tool that makes it possible to identify concerns
and opportunities through two analysis steps:

~ Internal diagnosis: carried out by plant teams fo assess the risks associated with
water management, environmental impact, stakeholder relations, and the factory's
contribution to socio-economic development.

~ External diagnosis: stakeholder engagement activity, conducted every three years
through interviews and questionnaires.

................................................................................................................................................................................

e I.ncul Acceplubllr!y Index (LAI): an index that provides an overview of how of the

factory is perceived by the local community, evaluating their opinion with a focus on

three key aspects: water management, environmental impact, and socio-economic
development.

i s
e

LOCAL ACCEPTABILITY INDEX 2024

In 2024, the Local Acceptability Index (LAl) for the San Pellegrino Terme, Scarperia
e San Piero, Cepina Valdisotto, and San Giorgio in Bosco factories recorded a high
score, between 83 and 91 on a scale of 100, indicating a high level of acceptance
by the local communities. The responsibility of the Community Relation Process
(CRP) is entrusted fo the plant manager for each production site and to the technical
director. Internal CRP meetings are held every four months. The CRP results are

then analysed by the Sustainability Department, which, in collaboration with the
plant management, ensures the development of targeted territorial action plans. The
following table summarises the stakeholder categories in the communities in which
the Group operates and their formal engagement methods.

CATEGORY ENGAGEMENT MODE ENGAGEMENT GOALS

Inshtuhnns

Lt:-cul husmessﬂs Intercept expectations

or concerns related fo
the company's activity

Meetings and CRP
Influencers {media, NGOs, associations)

Local population or even opportunifies fo
Civil society Telephone CRP interviews increase shared value
Key stakeholder Survey

o e
1T INSTITUTIONS

Sanpellegrino Group is actively engaged in sustainability activities and collaborates with
institutions at all levels (regional, local, national, and supranational).

It participates in working groups and meefings fo respond to consultation documents,
collect data, and constantly monitor its activities, in line with the directives of the
competent authorities. A concrete example of this commitment is the collaboration with
the United Nations Global Compact Network ltaly to draft a position paper on the digital
transformation to support sustainability. In this document, Sanpellegrino explained the
use of advanced digital technologies to enhance natural capital, protect pollinators on
the Tenuta Panna estate, and monitor the evolution of glaciers and water cycles in the
Levissima area through remote sensing and drones.

2. SUSTAINABILITY JOURNEY

$| UNIVERSITIES AND RESEARCH CENTRES

Sanpellegrino Group has long collaborated with universities and research centres,
organising meetings and signing agreements to develop shared projects.

Currently, it has commissioned a study from the University of Florence to monitor the
biodiversity of the Gabbianello Oasis. Furthermore, the consolidated partnership between
Levissima and the Department of Political and Environmental Sciences of the University of
Milan, implemented through voluntary contributions, focuses on the study of climate change
on glaciers and the consequences in terms of hydrogeological dynamics in Valtellina.

ﬁ"f'ﬁ CUSTOMERS AND CONSUMERS

Sanpellegrino Group is committed to ensuring the availability of its products to customers

and consumers wherever they are, offering them the opportunity to make informed purchasing
decisions. In order to listen to the opinions and needs of its consumers and at the same time
encourage their active participation, the company has created a set of dedicated programmes:

« Consumer Engagement Service (CES): service that makes it possible to manage effectively
consumer engagement activities, alongside more fraditional contact channels (freephone
numbers, digital “self-service” solutions accessible at any time directly and without interference).
The CES receives and directly manages consumer cnmpf;inis, which are divided into “complaints
for which the company is responsible” (well-founded complaints) and “complaints for which the
company is not responsible” (unfounded complaints). The number of well-founded complaints
decreased by 7% compared to 2023, and all those that were submitted were properly handled.

Complaints received mu. 2022 2023 2024
Total assessable complaints received from third parties, of which 1083 1,438 1342
Number of well-founded complaints concerning products 26 14 20

Number of well-founded complaints concerning products
managed throughout the year

Number of unfounded complaints concerning products
Number of unfounded complaints concerning products
managed throughout the year

NO. 26 14 20
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CONSUMER ENGAGEMENT SERVICE 2024 i - =« Annual Questionnaire: with the support of GIK40, Sanpellegrino annually evaluates

% A bl o 1, 242 comedairts s ettt 20240 75 decraces comared 1o the impact of its actions on customers and consumers, also in can:_ler to gr{ﬂher insights, §
2023. This result is in line with the annual complaint reduction target, confirmin IHggesIEns, o concems: TI?E /s Fveq B I s F:nd 2
* Sonoulldkying's comuihent mads 2023 P g J awareness of sustainability issues, with a positive perception of Sanpellegrino as a =
: mpan i | : =
To date, no complaints have led to a dispute that required the intervention cupuycummﬂedmhsruplc Z
" : . <
of the authorities or bodies outside the Group. « Further consumer awareness-raising activities: placement of eco compactors for the B
The total number of complaints represents a significant indicator for the company, selective collection of PET bottles. To this end, in 2024 we installed a compactor at the o
useful for evaluating and improving product standards, with the aim of increasing Platys Center in Verona and the Cavour Water Park; we also placed a dedicated PET
consumer satisfaction. For 2025 and the years to come, Sanpellegrino is committed collection bin at the Fantini Club in Cervia and the Atlantica water park in Cesenatico.
to further reducing complaints through the adoption of fargeted processes, such
as Problem Solving and the review of company standards, in order to prevent and . #Nnnﬁﬁcnrdurﬂiﬁe: initiative .whit:h reached its sixth edition in 20?_4 ﬂnf:l
mitigate any negative impacts on consumers and end-users. is organised by llliria Group with the support of numerous players, including
/ Sunpe"egn no. It is a cultural and social project that aims fo sprecld_. among other

2 B
.

578 Ac ua schools, 19,422 classes, 427,311 students, and 8,992 teachers.

things, an informed culture of sustainability. Il‘rurin?l the event, participants are given

i _ e : _ : ) \ a questionnaire on the 2030 agenda, and for each quiz completed, 10 cents will be
-+ Sanpellegrino Observatory: it aims fo disseminate information on correct hydration donated fo projects for the protection of bees and biodiversity.

and to promote research and studies on scientific innovations, trends, and lifestyles
reluied to the world of water.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

« A Scuola di Acqua (At Water School): educational project promoted since 2014, Bb SUPPLIERS

C"‘-‘ﬂ'e‘l:: by the non-profit organisation SC”T[ﬂ”Wﬂ G"'”i'" U"'fé"e”h'l-"‘bw'*h Sanpellegrino cultivates close and collaborative relationships with its suppliers, ensuring
Sanpellegr nc; o rms;n':fhur:er;lessh?\mnrég ﬂ? Em?’:::' rglsc oo students about the alignment with corporate values and creating synergies to generate shared value
L O B A S e oo (see also Chapter 5); it actively involves them in responsible water management and

I 2004 ihie A Scisola o Accpi® proarmme il promotes dialogue through the Supplier Portal and dedicated training sessions.

253 schools, 1,417 classes, 29,759 students, and 507 teachers.

1 - g i ]f 3 :
- aScuoladi  Now in its tenth schitiont. the prosect his renched o tokal of 4,319 All suppliers must comply with the Nestlé Responsible Sourcing Core Requirements

standard, which is included in every contract and purchase order and ensures high
standards of work, health, safety, transparency, and ethics. Their sustainability
performance is evaluated through the Vendor Rating system, certified by SEDEX.
Lastly, the Quality Team performs periodic compliance audits.

, In line with the Scuolattiva Onlus statutory provisions, 30% of
. Sete di Futuro  participating schools are from underserved communities, thus

contributing fo the fight against educational poverty.

« Gocce di Sostenibilita (Drops of Sustainability): newsletter published quarterly and sent to EE MEDIA

_‘u grnup DF_culsmmTfliiT%tT lhem In.boul.' Sunpe"egrlnc:"s .muln- suslulnublilty PFD|BCf$ Sanpellegrino Group communicates contfinuously and transparently through digital

and traditional media, adopting an integrated online and offline approach to reach
all stakeholders with clear messages about its commitment to sustainability. A concrete
example is the "Gocce di Sostenibilita" (Sustainability Drops) newsletter, which is sent
to approximately 240 customers to inform them of the company's main
sustainability projects.

* Parinership with Office Suppliers: collaboration with Lérecn and Mondo Office
regarding action plans covering aspects such as sales force training, newsletters, and
securing product placement in the customer's “sustainable products” web sections.
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Sanpellegrino believes that sharing ideas and collaborating with other organisations are
key elements in building a sustainable future. Of the numerous notable partnerships, the

following stand out:
* "Food for Soul", to combat food waste, Federparchi and the Sant'Anna School

of Pisa in the context of protecting and enhancing natural capital (Acqua Pannal).

.............................................................................................................................................................................

» AWorld, Vaia and the Fondo Forestale Italiano (ltalian Forestry Fund), within the
project Rigeneriamo Insieme (Let's Regenerate Together), a Levissima initiative
dedicated to sustainable development.

RIGENERIAMO
INSIEME

SNRERLT dy | FRISsIA

" On June 14, 2024, Levissima launched “Rigeneriamo Insieme”, a platform dedicated

" fo promoting greater awareness of environmental issues and sustainable lifestyles,

engaging the community through informative and participatory activities.

The initiative aims to provide a digital space where people can access content, tools,
and activities to better understand their impact and daily habits. Through the platform,
registered users can enjoy discounts and benelits offered by qualified partners and
earn points by participating in challenges proposed by AWorld to win fantastic prizes.
The main activities include:

1. Carbon footprint calculation: thanks fo the collaboration with AWorld, users can
estimate their impact in terms of CQ,,, emissions using recognized methodologies.

................................................................................................................................................................................

2. Daily missions: AWorld offers tips and micro-actions related to more efficient resource
use (e.g., taking shorter showers or using alternative mobility). For each completed
ﬂﬂhﬂn users earn Pﬂlniﬁ nEEdEd o rﬂnk 'ﬂnd 1|'l'll"'"'l P”EES

-----------------------------------------------------------------------------------------------------------------------------------------------------------------------------

3. Outdoor experiences: excursions and activities in collaboration with purtners
such as Freedome and Gite in Lombardia, designed to promote knowledge of the

local territory.

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

4, Responsible shopping: access fo offers from pariners providing products made
with recycled materials or from traceable supply chains, such as Cortilia, Rock

Experience, Comfort Zone, or Biofarm.

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

5. Forestry projects: Initiatives in collaboration with the Italian Forestry Fund and
VAIA, aimed at rr:ur«:m’mam:!lng forest areas or planting new trees according to
programs directly managed by the partners.

34
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COLLABORATION WITH THE EUROPEAN HOUSE — AMBROSETTI

Sanpellegrino also collaborates with The European House — Ambrosetti, a consultancy
firm that organises the Food & Beverage Forum, an annual event that brings together
over 350 leaders of ltalian and multinational companies.

This forum is the culmination of a series of meelings, studies, and research

on the agri-food sector, in which the Group actively participates.

In 2024, Sanpellegrino took part in the 8" edition of the Forum, contributing fo the
discussion on the challenges and prospects of the Italian agri-food sector, with a focus
on competitiveness, innovation, and sustainability.

SPREADING THE CULTURE OF SUSTAINABILITY

In 2024, the Group made a significant contribution to disseminating sustainability
issues through various media channels, with the following results:

« 1,227 nrhc|es pubhs.hed
- 6 purnclpmmns |n speﬂkmg pfatforms

5] Batnn: e i
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 Group is focused on creating value for ifs pes
ccess; it nurtures their talent und invests in
thabalan:a

are permanent

Policy which promotes a vision ¢ verformance ali
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£ _'ﬁ"*' g ' Q== S her p ies, such as the Nestié !.m Policy, the Human nghfs Policy, u .
mmitment fo pr man rights, aqun| opportunities, and ensuring a mfndm'l
 healthy work environment. The policies are shared with all employees, fostering a cull
of inclusion, growth, and mutual responsibility.




<=t SA HF‘E_LLEE-H‘iHﬂ

- EMPLOYMENT

@ "Quersity and equal spportunities.

THE GROUP IS COMMITTED TO LISTENING TO ITS PEOPLE TO UNDERSTAND
THEIR NEEDS AND IMPROVE THEIR WELL-BEING IN THE WORKPLACE.

IT PROMOTES STABLE AND LONG-TERM EMPLOYMENT SO THAT EVERYONE
CAN RECEIVE FAIR COMPENSATION, YALUES DIVERSITY IN THE WORKPLACE,
AND PROMOTES EQUAL OPPORTUNITIES.

The number of employees as of 31 December 2024, stands at 1,452, 97% of whom are
employed on permanent contracts.

Full-time contracts account for 88% of the total, while part-time contracts, equal to 12%, are
mostly requested by workers for personal reasons. In 2024, Sanpellegrino availed itself of
the collaboration of 103 non-employee workers, of whom 26 were women.'.

B SAN PELLEGRING TERME (BG)
—— SAN GIORGIO IN BOSCO (PD)
| B SCARPERIA E SAN PERO [FI)
e S O S A | B MADONE (BG)
| " A : : X h ASSAGO (M)
0 5 10 15 20 25 30 35 B siorasmidin %

EMPLOYEES BY CONTRACT DURATION

i FIXED-TERM
_ : : . : : B PERMANENT
O 20 40 &0 80 100 Dato expressed in %
EMPLOYEES BY CONTRACT TYPE
— PART TIME

g s _ : : T = & B FULL TIME

i e e e e

L=

20 40 &0 B0 100  Data expressed in %

In 2023, the Group employed 147 non-employee workers (42 of whom were women).

WORKFORCE BY CONTRACT LENGTH AND GENDER?

ECRE T RS R - VU R
%1 Man | Woman | Total | Man | Woman Total | Man ' Woman | Total
Permanent |
contract | 1,065 | 361 1,426 11,008 | 363 |1,371 | 1,025| 380 | 1,405
| |
AL Bl 19 0! ALY A Sl
Fixed-term |
contract | NO. | 16 8 24 37 19 56 29 18 | 47
Total | |
| 1,081 | 369 | 1,450 | 1,045 382 | 1,427 | 1,054 | 398 | 1,452
employees |
WORKFORCE BY CONTRACT LENGTH AND GENDER?
. 2022 | 2023 2024
%1 Man | Woman | Total | Man | Woman | Total | Man | Woman | Total
Full-time 971 277 | 1,248 | 950 306 | 1,256 | 974 311 1,205
Part time NO 110 92 202 25 76 171 80 87 167
i
Total ' 1,081 | 369 | 1,450 1,045 | 382 | 1,427 | 1,054 | 398 | 1,452
employees |
1 4% of Sanpellegrino's workforce is under 30 years old.4,
66% are under 50 years old and 12% of workers in the 30-50 age group hold
managerial or executive roles®.
EMPLOYEES BY PROFESSIONAL CATEGORY AND AGE RANGE
319 B EXECUTIVES
MIDDLE MAMNAGERS
484 B CLERKS
B ManNUAL WORKERS
" 300 400 500 60 700 800

* This number only includes Sanpellegrino employees as at 31.12.2024. The number of interns as ot 31.12.2024 siands af 7 (ol whom 4 women)
* This number |:|r1|}r includes 5nnp-er|[|:grinn- u-mph:r:ﬂ:m. as at 31.12.2024. The number of interns as at 31.12.2024 stands at ¥ (of whom 4 women)
“The hgure is in line with those of 2023 and 2022

* With reference to the hinoncial year 2023: a) there were 21 executives in the 30-50 oge group, 43% of whom were women, while the
number of those aged over 50 stood at 15 (of whom 27% women); b) the number of managers aged between 30 and 50 stood at &6 (of
whom 47% women), while the number of those oged over 50 stood at 27 (of whom 33% women); ) there were 45 employees aged under
30 [of whom 53% women), whila the number ﬂ-{qﬁmn ngﬂd batween 30 and 50 stood at 199 (of whom 53% women), and that r.tgf those
ed aver 50 ot 111 (of whom 41% women); d) there were 153 employess under 30 years of oge (of whom 22% women), the number
?H‘mm between 30 and 50 years of age stood at 478 (of whom 17% women), while there were 312 over 50 years of ugnms 312 [of

whom 1 2% women) <f
. T e "
39 o .0 o0®”®
-
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296 people were hired in 2024, 34% of whom were women and 47% under 30 years
old. There were 272 terminations, a 22% increase compared fo the previous year,
that were mainly due to the expiry of contractual relationships activated for seasonal

production needs.

NUMBER OF HIRES®
2022 2023 2024

M Mem | Women | ot Man | Woman | Total Man | Woman | Total
Under 30 127 37 164 47 23 70 93 47 140
o a0 74 | 33 | 107 | &2 32 | 94 | 73 | 34 | 107

NO.
Over 50 28 6 34 22 11 a3 38 11 49

 Total 229 | 76 | 305 | 131 66 197 | 204 | 92 | 296

employees

* Infra-group movements [ for the financial year 2024) are excluded from the turnover colculation. Breaking down the hires by

geogrophicol area, 18 were reported ot the As headquarters, 4 ot the Madone factory, 136 in Scarperia & Son Pierc, 26 in San
Giorgio in Bosco, Bé in San Pellegrino Terme, 26 in Cepina Valdisoto,

INCOMING TURNOVER RATE
2022 2023 2024

Ml Man | Woman | Toidd Man | Woman | Total Man | Woman | Total
Under 30 82 | &l e 34 1 aq |35 | &1 77 | 70
3010 50 P T, S 7 O AR PR S N 15 | 14

%

Over 50 7 7 7 6 1 7 10 10 | 10
Total 21 | 21 | 21 13 17 | 14| 19| 23 | 20

-
NUMBER OF TERMINATIONS
2022 2023
21 Man | Woman | Toul Man | Woman
Under 30 87 | 26 | 3| 3 | n | a7 | 65 | 35 | 100
3010 50 s | 34 | 88 | 46 32 | 78 | 67 | 32 | o
NO.
Over 50 &Pl 58 | 72 14 1" ae 7 € 12 | 73
Total
TR 186 | 73 | 259 | 1sa | 57 | 211 | 193 | 79 | 272
NUMBER OF TERMINATIONS BY TYPE
2022 2023 2024
MU Man | Womon | Total | Mon | Woman | Total | Man | Woman | Total
Death ] . ] 3 : 3 1 ]
Expiry T R v o IR ¥ o, e i TR e e Y T ] BT
Resignation 45 16 61 29 12 41 11 10 21
Layoffs NO. | 6 n | 3 8 38 | 15 3 18
Retirement Q 14 18 - 18 19 1 20
Total 186 | 73 | 259 | 154 | 57 | an | 193 | 79 | 272
employees
OUTGOING TURNOVER RATE
2022 2023 2024
e s | Wemanl Yot 11 ot Womacrr: | < ol 1 0ah | e | el
Under 30 86 | a7 | sa.| 26 19° |24 48 | 57 | 50
30 to 50 o | 10 15 12 9 14 | 10 13 14 | 13
Over 50 00 (A 7 (e ) T T PR T I e 1 15
Total 17 | 20 | 18 | 15 T T O T T T e T

" Bregking the terminations down by geogrophical area, 10 are reported in Assog

Son Giorgio in Bosco, 103 in San Pellegnino Terme, and 24 in Cepina Valdisotto.

o, 5in Modone, 114 in Scarperia e Sﬂn_F'iuru, 16 in y
= . ' L
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All staff are guaranteed fair pay: 100% of employees receive adequate wages, above

the living wage.

EVALUATION OF REMUNERATION COMPARED TO
THE MARKET AVERAGE

The living wage ditters from the minimum wage. The latter is often insufficient fo
guarantee a decent standard of living, while the living wage, generally determined
through studies by specialised organisations, ensures an adequate standard of living
that covers essential needs. In this regard,

the Wage Indicator Foundation calculates living subsistence wage taking into account
the cost of living in different regions of the world and includes essential expenses such
as food, housing, transportation, taking into account typical family size and number
of family income. Sanpellegrino pays its employees wages that are above both the
living wage as calculated above and the market average.

The Total Reward system also integrates remuneration with variable compensation
and benefits for each employee category based on different professional growth
parameters. The company's remuneration policies recognise, in addition to the
benchmark of the market and to the value of fair pay, also the merit of people.

Each position within the organisation is then evaluated using a market benchmarking
system fo establish compensation and incentive parameters. In line with these
principles, the annual compensation review process takes into account performance
and current compensation levels compared to external benchmarks.

RATIO OF ENTRY-LEVEL PAY TO MINIMUM WAGE BY GENDER FOR EMPLOYEES®

2023 2024

v Man Woman Man Woman
Entry-leve| pay NO 30,180 29 429 27 406 31,154
Local minimum wage’ : 27 238 23919
Ratio of entry-level pay fo local % 11 108 114 130
minimum wage
TOTAL ANNUAL REMUNERATION RATE'™®@

m.u. 2023 2024
Total annual remuneration rate'’ % 8 9

INCLUSIVITY AND GENDER EQUALITY

Sanpellegrino Group promotes an inclusive, stimulating work environment
that is open to diversity and guarantees equal opportunities for all employees.
It adopts a zero-tolerance policy against discrimination, violence,
and harassment and encourages employee reporting.

All staff must complete mandatory training programmes on “Sexual Harassment
Prevention" and "Diversity & Inclusion”, which help both raise awareness and
mifigate incidents of discrimination, and foster a mindset oriented towards
inclusion in its various areas (gender, nationality, religion, disability, sexual
orientation). Thanks to this commitment, the company recorded zero incidents
of discrimination in 2024, continuing the trend of previous years.

® The hgure is presented only for 2023 because the metric waos introduced by the new ESRS Reporting Standards. As o consequence, the
hgure for 2022 is not available

y Th!: !'EH:D’ TI"IiF'niI'I'ILITI"I. wago h:gr.lr:is “'l:ll}"

" The figure is presented only for 2023 and 2024 because it is a metric intfroduced by the new ESRS Reporting Standards. As a
consequence, the figure for 2022 is not available

' This value was cbiained by uppbfmg the following formula: [Totel annual sarings for the highest-paid persen in the ::::'m;mﬂﬂ /

Mud:un annual total compansahon of em ployees {excludi ing the highest-paid individual), . . ®
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In 2024, the company published a newsletter dedicated to the topic of Gender
Equality. Each year, the company conducts an equal pay assessment to understand
and seek to reduce the pay gap between men and women.

On the occasion of the International Day for the Elimination of Viclence against
Women and Gender-Based Violence, a meeting was organised on the topic of verbal

violence and micro-aggressions, together with volunteers from Telefono Donna Lecco,
Alfaparf, and the Police.

——— e —— e ———

AS A RESULT OF THE COMMITMENT TO PROMOTING GENDER EQUALITY AT
ALL ORGANISATIONAL LEVELS, IN 2024:

The company's workforce is made up of 27% women, a figure higher than

that of 2023.

b
. 41% of top munn?ement positions in companies (executives and middle
munugers} are held b}r women.
' L] L] . AR IR EE R R E PR R R R R B R R RN E R E B BRI R E BB PR RS R SR E I REE AR
b
A 15% nf Fernu|a wurkers are under 30 years old (in line with 2023) and 73%
A are under 50 years old (consistently with 2023).
_’ 1-

The average pay gap between men and women'2 among office staff is zero, while
for the professional category of middle managers it is on average 1.7% higher for
women. The average gender gap among factory statf and executives is 2% and 6%,
respectively, in favour of men.

'2 The figure is presented exclusively for the year 2024, as the calculation methodology has been changed compared fo previous years.

Specifically, to provide a more accurate representation of the gender pay gop between similar roles and professional qualifications, the
company “grode” parameter has been introduced. The "grode” is a code assigned by MNestlé Group to its employees for each probessional
category (with the exception of factory stalf] thot identifies the role held within the company. This assignment 1s based on an assessment of
the tasks and takes inlo account criteria such as the scope of the role (local, regional, global) and the scope of operations (strategic, tactical,
operational) in the compony's planning and manogement systems.

7 N
FROM DISABILITY TO DIVERSE ABILITIES: TALENT IS EVERYWHERE
Sanpellegrino Group supports the inclusion of people with disabilities in the
workforce both through direct hiring and through contracts with type B social
cooperatives.

During the International Day of Persons with Disabilities, the Group also hosted
several speakers to talk about the experience of Caregivers of persons with
disabilities. It was an opportunity to reflect on the cultural transformation brought
about by the concept “From disability to diverse abilities: talent is everywhere”.

...............................................................................................................................................................................

COMMITMENT TO THE LGBTQ+ COMMUNITY

Sanpellegrino Group offers its people the specific course "Diversity and Inclusion
at Nestlé: LGBTQ+ Community" to support learning and the spread of an inclusive
culture towards the LGBTQ+ community. It has also created internal communities,
such as the LGBTQ+ one, acfive in promoting meefings and providing support,
also through a quarterly newsletter.

Partner of the Milan Pride, the Group supports inclusion with initiatives such as
the Pride Month, engagement events such as the Spring Lunch, symbolic activities
such as painting a bench with LGBTQ+ colours as well as participating in Milan

Pride.

i Vg

2024 MAN WOMAN TOTAL
Persons with

disabilities'? NO. o o oS
Total employees 1,054 398 1,452
% disabilities % 5% 3% 4%

"I The higure is presented exclusively with reference to 2024: the data from the previous financial year would not be comparable, as the
caleulation methodology applied has changed.
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The company supports freedom of association and the right to collective bargaining,
recognising the importance of constructive dialogue between the company, workers,
and their representatives. To this end, Sanpellegrino Group regularly participates in the
national frade union coordination at Assolombarda, a crucial opportunity to discuss
key issues and present strategic initiatives that impact corporate life.

At the same fime, each Group site organises periodic meetings with the RSU (Joint
Union Representative Bodies) to foster not only ongoing dialogue but also active and
concrete cooperation.

These meetings focus on key topics, with particular attention to issues such as
workplace safety, training programmes, and sustainability initiatives, strengthening
the involvement of all stakeholders. All Sanpellegrino Group employees are covered

by collective bargaining agreements (referring to the National Collective Bargaining
- Agreement for the food industry, the National Collective Bargaining Agreement for
. Executives, and the Sanpellegrino Supplementary Agreement) and social protection

measures, consistently with the previous year.

.
. [ "
In line with Nestlé Group, Sanpellegrino cultivates a culture where every employee is
empowered fo take ownership of their own skills development and career path. Training is
a shared responsibility between workers, the direct Manager, the HR Business Partner and
the Group’s Learning & Development Expertise Centres. The training system is discussed
and validated annually by the HR Leadership Team and periodically by the Group Board

(every 18 months), with specific on demand meetings in the various Functional Boards.
The types of training needs are mapped into four clusters:

COMPLIANCE

INDIVIDUALS

i.e., identified by the
law and Corporate

at the direct request

of people, managed

through the training
catalogues

identified di ideniified direcly

The management of the training budget follows a structured process and envisages that
the amount dedicated to training is to be reviewed twice during the year to meet all
needs.

STRUCTURE, SUPPORT TOOLS, AND CONTENTS

The company adopts a structured approach to professional development. Each
position has a detailed description (Job Success Profile), which includes key functional
and leadership skills and their expected level. Also available are a self-assessment
tool to identify any training gaps and a development planner to plan the necessary
development actions. The training model is inspired by the "70:20:10" framework,
which helps identify the most suitable development actions: 70% through on the job
experience, 20% through mentorship and peer learning, and 10% through traditional

training activities.

This integrated approach is designed to ensure a tailor-made growth path:

- ON-THE-JOB TRAINING (70%): plays o primary role, is facilitated by the involvement
of the Line Managers, who act as coaches to support employees in their current role
and at the same time raise their awareness of future career aspirations.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

- TRAINING THROUGH PEER LEARNING (20%): includes coaching, menforing
programmes and individual meetings between colleagues with different skills to
encourage knowledge sharing.

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

- TRADITIONAL TRAINING (10%): is available in the classroom, virtually and in self-
learning mode. In each site there is a Training Cenire which makes use of certified
internal and external trainers.

The digital platform Learning Gate centralises all training resources, local and
corporate catalogues and operating instructions for accessing self-learning training
with the iLEARN platform.

The platform features more than 17 Academies, all of which are constantly updated.
They are dedicated to developing everything from essential soft skills—such as
collaboration and people management—to specialised training in areas like culture,
D&, and function-specific expertise.




SANPELLEGRINO

GRURED

*

w

In 2024, in the programme “Lessons 4 Future” Sanpellegrino Group collected all
fraining initiatives on sustainability issues, providing a customised approach to the
training paths of different employee groups.

The initiative includes self-learning tools, online and in-person training sessions. Over
500 people were involved in 2024.

The training plan, which is regularly updated following changes in roles or
department, includes specific training sessions for sales and production teams,

_controllers, and the financial community.

CORPORAIE TRAINING

Mandatory for all employees, it consists of 12 online modules on key topics
for the Group. All new hires are required to complete these training modules within three
months of joining the company.

DIGITALISATION

Sanpellegrino Group places great emphasis on "future skills,” namely those related to
transversal skills and digitalisation issues.

During 2024, the company launched the DigitalEra programme to improve digital
collaboration and information management skills, as well as the use and potential of
generative Al.

In 2024, 27,948 hours of training were provided'?, i.e., over 19 average hours per
employee per year. Of these, 18% were delivered in e-learning mode and 82% in the
classroom.

AVERAGE HOURS OF ANNUAL TRAINING BY PROFESSIONAL CATEGORY'S

These modules include topics related to environmental sustainability, such as the Climate
Change course (introduced in 2024 for new hires and mandatory for the entire organisation
from 2025), and social sustainability (which includes Sexual Harassment Prevention,
Diversity & Inclusion, Human Rights).

OCCUPATIONAL HEALTH AND SAFETY (IT. LEGISLATIVE DECREE 81/2008)
Two training programmes dedicated to workplace safety are available, in compliance

with the 6-hour refresher course required by (It.) Legislative Decree 81/2008.

1) THINK DIFFERENT

Aimed at all employees, it focuses on strengthening awareness of and engagement with
health and safety issues. It uses innovative methodologies, such as virtual reality and

gamification techniques, including inferactive experiences, such as escape rooms.

2) BACKSCHOOL@WORK

Designed for factory employees, ihamur:uuddmmm:lmkuldd issues and promotes
good postural practices and ly correct behaviours (see the section "Promoting
Nutritional, Physical and Mental Health” in paragraph 3.5 for more details).

2022 | 2023 X 2024 e
m.u. | Total hours | Average | Total hours | Average | Total hours | Average
hours hours hours
Executives 1,379 33 871 24 943 24
Middle 2 669 28 2 253 24 2 708 28
Maonagers
Clerks NO.| 8,091 22 7.785 22 8,403 23
M“';”“i 17.481 18 17,664 19 15,894 17
WOrkKers
Total 29,620 20 28,573 20 27,948 19
AVERAGE HOURS OF ANNUAL TRAINING DIVIDED BY GENDER
2022 2023 2024
AT Man | Woman | Tonl Man | Woman | Total Man | Woman | Total
{jﬁﬁ"“‘"i“ﬂ 20,502 | 9,725 | 30,277 | 20,159 | 8,414 | 28,573|19,731| 8,217 | 27,948
Average NO.
hours of 19 26 21 19 22 20 19 21 19
training

" The figure does not include training provided fo non-employees, such as interns. The tolal number of training hours provided to the latter
would be 28,259,

% The division of training hours by
for menitaring the figure based on Iimhuh::ry

der and for all prufemunﬂ cofegories 15 the result of an estimate generulal:l l:lirecth' E}r FhE 'ru-ul use‘ -t .
"
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CROSS-DEPARTMENTAL TRAINING FOR GROUP MANAGERS

The Leading the re-Generation pathway which, starting from the reflection on the external
complexity and the ever-evolving markets, aims fo support management in reinterpreting

the way it experiences its role and responsibilities towards the people and the team it has
to lead, focusing on achieving results through the creation of a climate of collaboration, has
been active for all Group managers since 2023.

PERFORMANCE DEVELOPMENT AND EVALUATION

People Development & Performance (PDP) is the process that supports performance
management and resource development.

All employees with executive, middle manager or clerk qualifications are involved in
PDP, while simplified performance evaluation tools are provided for production roles
in the factories, linked to the team they belong to and their personal contribution

" 1o achieving objectives through the use of key performance indicators (KPls) and
" operational standards. Individual development and role-specific expertise are

constantly updated through the *Skill Matrix”, a tool that identifies the skills essential
for every job and promotes their acquisition. To map and manage line skills, in 2024
the Group introduced the "POKA" tool, which will replace “Skill matrix’ to move

from manual to computerised management that will make for better tracking of skills,
simplifying their management and eliminating paper documents. In 2024, 97% of
employees belonging to the professional categories of Executive, Middle Manager, and
Clerk received a performance and professional development evaluation'® with which
the variable remuneration, envisaged, in various forms, for each employee regardless
of their qualification, is linked.

Starting in 2023, all members of the Group’s Senior Leadership Team have formalised,
in their PDPs, an objective linked to the company's sustainability commitments and the
contribution made by their respective functions.

PERCENTAGE OF EMPLOYEES RECEIVING PERIODIC PERFORMANCE
EVALUATIONS

i 2022 2023 2024
~ | Man | Woman | Media | Man | Woman | Media | Man | Woman | Media
Executives 100 f 100 100 100 92 96 72 : 87 79.5
:’:I:;;Eﬂ % 100 100 100 100 100 100 96 . 100 98
Clerks 100 | 100 | 100 | 97 | 99 | 98 | 98 | 99 | 985

'“ The figure does not odd up to be 100% due to extroordinary events thot prevented employses from completing the PDP evaluation process
within the expected fime trame, such as long absence or illness, resignations, or maternity leave

50

TOTAL REWARD POLICY

Sanpellegrino Group adopts a Total Reward system, tailor-made for each employee,
which includes fixed salary, variable remuneration, benetfits, recognition of
achievements, personal development, and quality of the work environment.

* Variable incentive system: it includes the Variable Annual Bonus (PAV),
intended for all employees, and other forms of incentive specific to the
professional category:

. the sales force receives incentives based on sales performance;
. executives and managers benefit from a Short-Term Bonus linked to
corporate and individual goals identified annually in the PDP process.

* Pay policy and equal pay: the Group promotes principles of merit and internal
equity and regularly analyses the market benchmark to reduce any pay gaps.
Each position is evaluated based on the market context, and annual salary
reviews take into account performance and competitiveness.

* Accessibility and transparency: all employees can consult their own
Total Reward Statement online, a document that summarises remuneration
and benefits in relation to the market. The Line Managers, trained on the Total
Reward Policy, actively participate in the annual review process.

& y:

Total reward is the sum of the salary, benefits,

incentives and recognition offered to an employee
and represents the overall value of his or her
compensation.

PROFESSIONAL POSITIVE TOTAL
AND PERSONAL WORKPLACE
GROWTH ENVIRONMENT REWARD

RECOGNITION
OF SUCCESSES
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CAREER PATHS

At Nestlé Group, long-term professional development is based on two models:

* Career compass: highlights the possibility of growth and career, defining and
supporting three distinct career pathways (vertical, lateral, and hybrid).

* Career development model: focuses attention on the variables that can influence
development paths, divided into fundamental factors (sustainable performance,
knowledge/ skills, leadership skills, critical experience), accelerators [mnbﬂiiy,
flexibility between functions/categories, network, relationships, exposure), and
opportunities (open positions, new roles or assignments).

Starting from 2024, following some findings emerging from the N& Survey, the

company has launched a discussion programme open to all employees - “Choose your

Root” - with the aim of opening a space for discussion on the meaning of "career" in

the current work context and the role each person has in directing their own, revealing

- dll the Group's functions and the related internal development opportunities.

THE “COMPASS” FOR CAREER PATHS s
To incentivise and guide people on the path to professional maintenance or growth
based on their aspirations and abilities, the company has created a tool called

"compass" that includes the golden rules listed below.

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

1. There is no single career path; the paths are potentially infinite because
each one of us is unique.

2. To best acquire the skills of the target position, a passage in the vertical
cone is recommended. For example, fo become Marketing Manager it is
desirable to have experience as Senior Brand Manager/Brand Manager.

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------

3. We encourage employees to pursue cross-functional and cross-
departmental career paths to broaden their skill sets and enhance their
professional agility. o

Lastly, the company has made available to all personnel a Career Advisor service,
through which senior colleagues are prepared to share their experience to support
and identify, together with the interested parties, their development and career
development in the Generating Demand world. The activity was positively received by
all participants, confirming once again people’s sincere interest in locking “ beyond”
their role.

52

L

FoA e S

_@=cuﬂ'ua: MA‘ uieﬂ,""ﬂd-n?

Sanpellegrino aims to have a positive impact on the well-being of its people.

The two levers used to improve employee quality of life are greater Hexibility

and a high levelof work-life balance.

In relation to the tirst lever, since 2022 the Group has adopted the FAB (Flexible,
Adaptable, Balanced) working model for all employees. This approach combines work
from home and in-person, providing flexibility to meet individual needs. Sanpellegrino
was among the first companies in ltaly, back in 2012, to experiment with hybrid
working, contributing to the cultural shift that has further consolidated in recent years.
In relation to the second lever, a fair balance between private and working life is
promoted, with innovative policies to support parenthood such as the Parental Policy
and the Nestlé Baby Leave Policy. Introduced in 2022, this policy grants partners three
months of fully paid leave within the first six months of a child's birth or adoption,
promoting a better balance of family responsibilities.

During 2024, 95% of eligible partners took advantage of this company policy

for an average of 63 days (+10% compared to 2023).

Unpaid leave is also provided for children who are ill: unlimited for children up to
three years old and 10 days per year for children between three and ten years old.

EMPLOYEES WHO ARE ENTITLED TO LEAVE FOR FAMILY REASONS
AND BENEFIT FROM IT

2023 2024

™91 Man | Women | Total | Man | Women | Tosal
Total number of employees 1045 | 382 | 1,427 | 1,054 | 398 | 1,452
E’E’Lﬁff,::ﬂ:f Ao no. | 1045 | 382 | 1,427 [ 1,054 | 398 | 1452
{E;E:Elﬂi ;r:glﬂyeer. who have taken 124 63 187 87 48 ias
% of employees eligible 100% | 100% | 100% | 100% | 100% | 100%

iqi loyee %
ﬁ;ﬁ Dtse eipioyeee “he deot 12% | 16% | 13% | 8% | 12% | 9%
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g Finally, in 2024, new social sustainability measures were introduced within the ST | /

8  supplementary contract, including: : INTEGRATING ISO CERTIFICATIONS INTO THE NESTLE MANAGEMENT

- paid hours for caregivers who assist minor children, seniors over 75 and people SYSTEM (NMS) FOR QUALITY & SHE

* with disabilities: The Nestlé Management crsfem (NMS) is a system cnmblnln? the three
b5 e e A S G I e S AR RV international ISO standards that certify the implementation of an effective
. a leave donation programme for employees with minor children; occupational health and safety, quulﬂy and environmental management system.
Teolldborahons Wil anlrpolanch corlosss & & VWLl | AU AT OF, T a o Par Lol "W e e R b Al p i L7 i o et VAL LOM RS ottt T Lot e mas 60 L PV EER R S O (LI R SRS TR | A et 1 S,
. a free remote medicine service for employees and family members, facilitating + 150 45001 [Hdﬂ} and .:iomSmsur&s the pr:klachnn O{hmﬂﬂw
access fo health services. non-employee workers at all sites, promoting risk prevention

working environment.

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------

ISO 14001 (Environment): interacts with 1ISO 45001 in munu?lng

@ & _H_ wﬂ-{b M %’F ej_? a:t— W HJ< \ arviemennland nperat;nnul risks, such as the prevention of incidents that

®ecsssnsc: - could impact the safety of people nnd Ihe environment.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------

For Nestlé Group “safety is a non-negotiable value and even one accident is one too
- many”. The company cares about the health and safety of its people and, through its
workplace health and safety policy, ensures high health and safety standards for all
'_ its emplc:«yees. It promotes a culture of continuous improvement in sufety and a culture
of prevention based on fraining, shared responsibility, and monitored objectives.
8 This policy also involves suppliers, ensuring they operate safely on company sites in

. 1SO 9001 (Quality): connects to ISO 45001 by integrating the quality of

prnc!uchnn rocesses with sufely ensurlng safe products that comply with
N the required standards and minimising operational risks.

% compliance with defined regulations and standards. e s e In ?021  Nestlé Group launched a path 9 prombn o ::u|.fure
. i S222%  of interdependent safety through the Caring Leadership in
5, In all the company's sites, the health and safety of people are guaranteed by the Winner ™5 & - Safely programme which was developed to guide senior

presence of the integrated management system set up by Nestlé Group (Nestlé ) W eqciers; managers and Jeam leqclers i integrating heclt
and safety into organisational culture with the aim of

improving overall business performance. Nestlé Group has

Occupational Safety and Health Management System), certified in accordance with f—T ﬂ
recognised the excellent implementation of the principles of Caring Leadership with an

the international standard ISO 45001, which, in conjunction with the other quality
and environmental management systems established by the Group (certified accordin

v o / P ? award for the entire Nestlé Group in ltaly, which stood out as the first in this category
worldwide.

to the ISO 9001 and 14001 standards), makes for an integrated approach to the
protection of occupational health and safety.

The Management System covers 100% of employees and non employee workers. THE CARING LEADERSHIP IN SAFETY PROGRAMME IS BASED ON FIVE PRINCIPLES

1. Focusing on the value of one’s role (Leadership @ Shopfloor): a well-planned leadership
routine will help leaders to identily their priorities and to reach their leadership goals.

2. Know your safety profile: understand one’s safety profile and that of ene’s collaborators to
improve personal leadership and guide team behaviour.

3. Safer and simpler mindset: involve employees in improving processes to make work safer
and easier.

4. The big risk: this principle helps to identify the “Big Risks” and prevents and avoids them

?hrnugh a novel and innovative upprnuch.

5. Maturity check: meditate on progresses to improve the culture of safety and the commitment
of looking after employees.
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In addition Sanpellegrino adopts a range of practices and protocols, including regular
operative reviews at all levels, in order to ensure risk mitigation on the issue of health
and safety. For example, the 8 Life Saving Rules, which are based on the principle

of "speak up", stressing the importance of making yourself heard and intervening
immediately when one of these rules is not respected, to ensure safety in dangerous
situations, were introduced in 2021.

In 2024, 1,277 employees were trained on health and safety issues, and over 37%
parficipated in specialised and refresher courses for a total of 467 hours of training.
1,598 medical visits were carried out, of which 1,335 were periodic and 3,050 were
diagnostic tests. The excellence of production processes increases thank to the “Total
Performance Management” (TPM) methodology that makes it possible to speed up
improvements and guarantee the sustainability of results over time by transforming the
workplace and operational modes.

The data on work-related injuries show an improvement compared to the previous

year. In 2024, despite an increase in hours worked, there were 11 accidents, with a

decrease, compared to 2023, both in the absolute number of accidents and in the rate

. of accidents at work.”.

WORK-RELATED INJURIES AND OCCUPATIONAL DISEASES

m.u, 2022 2023 2024
Recordable injuries'® 8 12 11
of which accidents with serious consequences'® | NO, 0 0 0
Deaths 0 0 0
Hours worked hours 1,857,072 2,286,118 2,391,191
::1::1:& ri::;amrdnhh work-related 4 5 46
Rate of work-related injuries with 0 0 0
serious consequences?
Fatality rate® 0 0 0
Cases of occupational disease NO. 1 0 0

' 5 in-transit incidents were recorded in 2024, No cases of occupational disease were reported in 2024 either.

'# The term “recordable work-related injuries” means all work-related injuries that may result in death, days of absence, limitations ot work,
ironsfer fo other tasks, medicol freatment beyond first aid, loss of consciousness. These are accidents generated by risks and hozards that
workers are exposed to at work (e.q. death, utation, cuts, fractures, hernias, burns, loss of eonsciousness, and paralysis). Both workplace
accidents and commuting accidents are munzg:

'* The term “work-related injuries with serious consequences” refers to accidents that hove led to more than & months of consequences,
excluding death,

* The calculation of the "Rate of recordable work-related injuries” is based on 1,000,000 hours worked, occording to the following formula:
(Total recordable work-related injuries + Total work-related injuries with serious consequences) / Hours worked) * 1,000,000

# The coleulation of the “Rate of recordable work-related injuries” is bosed on 1,000,000 hours warked, according fo the following fermule:
[Tatal work-related Injures with serious CONSEqUences { Hours worked) * 1,000,000

2 The colculation of the “Rate of recordable work-related injuries” is bosed on 1,000,000 hours warked, occording to the following formula:
(Total Deaths / Hours Worked) = 1,000,000,

NUMBER OF DAYS LOST DUE TO ACCIDENTS AND ILLNESS?*

“

2023 2024
m.u Non- Non-
Employees AT Total Employees Emol Total ‘

Number of days
lost due to work- 309 17 326 303 68 371
related injuries
Number of NO.
days lost d-ue 0 0 0 ;) 0 0
to occupational
diseases

3 FOCUS ON THE PEOPLE: "OPERATOR CENTRICITY" AS A LEVER OF
OPERATIONAL EXCELLENCE

"Operator Centricity" marks a radical shift in Nestlé's manufacturing approach
because it places its approximately 80,000 workers at the heart of every activity.
With a holistic approach, Operator Centricity focuses on the 4 areas described

below.
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 front-line managers equipped with advanced skills and clear tools.

Ry sserops ndd"anrcmuhono?sirudured“rpluns,suhw
by a digital training platform and digital skills matrices that enable
personalised grm:% paths.
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3. Operational autonomy with Total Performance Management and digital:
Introduction of technologies like "POKA" to digitalise operational
procedures, improve communication, and eliminate repetitive tasks, thus

increasing efficiency and engagement.
B o < s s - s i bt 45 g e s U
Ell

systems and machine learning, with a focus on safety and ergonomics to
minimise risks.

This programme, based on over 30,000 pieces of feedback collected directly
from operators, improves safety, quality, and efficiency, strengthening a sense of

belonging and transforming factories into places of excellence and innovation.

2 This is the second year of reporting for the metric; therefore, the 2022 information is not available.




., o ®

In 2022, Nestlé Group in Italy introduced the Reward & Recognition O.R.A. (Observe,
Reflect and Act) programme to reward employees who are most attentive to safety

issues and who suggest innovative ideas.

Lastly, to promote effective communication with employees and enhance a culture of

- .I
i
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safety, each Group site uses a newsletter that disseminates essential information on
safety.

These newsletters supplement the communication coordinated centrally by Nestlé
Group in lfaly on the occasion of special periods or events (e.g. World Safety Day,
high season, etc.).

The episodes, designed for both individual listening

and group discussion, were released at strategic fimes,
such as peak business periods, holiday seasons, or
post-holiday returns, and represent an innovative
resource for the onboarding process of new

— employees. With over 2,500 colleagues
"ARE YOU SAFE?" PODCAST - SAFETY TOLD THROUGH PEOPLE'S

L i between ltaly and Malta who participated
VOICES e in the project and more than 300
"Are You Safe?" is an innovative podcast created in collaboration with . o L 3 cases of spontaneous kﬂd{mck'
Nestlé Group Safety Ambassadors in ltaly to strengthen the culture of i gy e '._" _ the P":":{"-":'_f'll has established
safety through emotions, personal stories, and reflections. The podcast i '.;:? - ., - liseilf as an important in-nl for
is based on the results of the PIC NIC Analysis (a ool used to 000, P\ ok e =, CECNIg Maments ‘:‘f ra_ﬂachnn,
understand and analyse human behaviour) and explores issues that ':.'.:'- . e % % *  promoting authentic c!mbgue,
influence employees’ daily relationship with safety, inviting each . e@0e. % ' and encouraging safer
listener to reflect on their own choices and behaviours. The series c0000. ] . behaviour. The stories shared

consists of six main episodes and an introductory teaser (Episode sRERre e S

0) that sets the stage, exploring the meaning of safety through the
voices of colleagues. Each episode addresses a specific theme:

but prove to be a catalyst
for greater awareness and

-'
-.'

. not only evoke emotions,
L]
: for strengthening our daily

commitment to safety. The

Episode 1: Distraction podcast project was selected
Analyses the causes of distraction and strategies for staying focused. and was one of the finalists

of Nestlé's year-end Awards
Epi.'.bdﬂ 2: I-Iuhiis Wfld‘ﬂlde iI'I I'I'IE "Sufely b}"
Tells stories that show how habits can be allies or obstacles to sufery. Choice" category.
Episode 3: Movement
Explores safety on the go, offering insights for staying safe in dynamic
moments.
Episode 4: Perception and danger
Compares risk percepfion with reality, helping to dwelnp greater
awareness.
Episode 5: Time

Reflects on how time affects safety and the importance of acting calmly

\ and carefully.
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THE PROMOTION OF NUTRITIONAL, PHYSICAL AND MENTAL |

HEALTH

The factories in San Pellegrino Terme (BG), Cepina Valdisotto (SO), and San Giorgio in
Bosco (PD), along with the Assago (MI) headquarters, have obtained the Certification
for Workplaces promoting health issued by the public body (ATS, ASL, or local USSL),
which certifies that the company adopts good practices to make its workplaces healthier.
Thanks to the contribution of theHealth Manager and of the company doctor for the
Assago office, Sanpellegrino Group has developed several programmes dedicated to

worker health, structured into three main areas: nutritional, physical, and mental.

AREA

PROGRAMMES IMPLEMENTED

Nutrition

Healthy Diet project

Made in collaboration with the Nutrition Foundation Italy, it improves
the food offerings in company restaurants by controlling portions,
reducing salt and saturated fat, and increasing the use of whole grains
and vegetables. The sites involved were: Assago (M), San Pellegrino
Terme (BG), San Giorgio in Bosco (PD), Cepina Valdisotto (SO), and
Scarperia e San Piero (Fl). Thanks to a questionnaire, the company
found that over 50% of employees at the Assago headquarters had
improved their eating habits thanks to meals served in qthe canteen.

Webinars

In 2024, some information webinars were conducted to ensure
continuous updates on the topic of nutrition. The webinars address the
topics of sleep and nutrition, cardiovascular prevention at the table,
and both female and male nutrition and prevention. In particular,

the webinar on nutrition and female prevention was created by the
Cepina and Valdisotto factory which shared it with all the companies
and municipalities in the area. The initiative was sponsored by public
bodies, EUCES ATS Montagna and ATS Milano, reaching almost 300

participants.

Physical
well-being

Work From Home kit
A €100 voucher was issued for the purchase of an ergonomic chair.

My Health Numbers ramme

Thanks to a fest for cholesterol, blood sugar and triglycerides, the
company has created a Health Risk Assessment with a personalised risk
score of worker health status and lifestyle. During 2024, the programme
involved all sites. Additionally, the company offered health coaching on
lifestyle habits, providing guidance on how to improve them. In total,
more than a quarter of Eaciury staff (26%) were offered advice.

“

PROGRAMMES IMPLEMENTED

Physical

well-being

Backschool @work

The programme aims to prevent musculoskeletal disorders and to
increase awareness of how the right posture has a positive influence on
well-being and helps prevent accidents. The activity is performed by a
qualified physiotherapist, who teaches participants to self-correct their
posture and movements with small daily tricks.

“Sports medicine” programme

The initiative concerns the Assago office and offers employees medical
examinations conducted by sports doctors fo issue a certificate of fitness
for non-competitive sports. Access to the programme is available at a
reduced price compared to market rates, and visits can be carried out
during working hours.

Healthy Break programme

It's an online platform accessible to all workers that contains video
exercises created by a scientific partner to support physical and
mental well-being and combat a sedentary litestyle. It envisages
functionalbreaks, office yoga, mindfulness, and fun breaks.

Cancer Prevention and #Healthylives programme

In 2024, the company continued its collaboration with the ltalian
League for the Fight Against Cancer and the ANT ONLUS association to
offer its employees at the Assago office dermatological, gynaecological,
breast, and urological examinations at discounted prices. In 2024, the
awareness campaign was extended to our factories, offering employees
free health screenings for early disease detection. Furthermore, in
collaboration with AVIS, blood donation days were organised at the
Assago headquarters, with the collection of 32 blood bags.

Mental
well-being

Corporate psychotherapy service, face to face or remotely
By a psychologist specialising in work and organisational psychology.

ific training courses on stress and work
In 2024 the Health Manager and the company psychologist delivered

the “Less Stress Lab” training course for line managers to raise
awareness of mental health in the workplace, burnout, and mobbing.

Stress management webinars
These are organised meetings that promote good relaxation practices

for stress management.
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106% PRODUCTION
PROCESSES

ISO%001. and
FSSC22000 certified

ZERO CASES OF
NON-CONFORMITY

of the products

21,290 TONS
OF R-PET

in our products in 2024, +67%
compared to 2023

62

55% RECYCLED
GLASS

on average in our products
in 2024 »

N |
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~ 71.54% RECYCLED

ALUMINIUM

on average in our products
in 2024

90% RETURNABLE GLASS
BOTTLES

in Italy

WE CREATE PRODUCTS THAT ACCOMPANY OUR CONSUMERS
THROUGHOUT THEIR DAY, CARRYING OUT CHECKS TO ENSURE
THEIR SAFETY AND QUALITY. WE PROMOTE PROPER DAILY
WATER CONSUMPTION AND ENCOURAGE RESPONSIBLE USE
OF SUGARY DRINKS.

Sanpellegrino Group offers a diversified portfolio of mineral waters, flavoured and
functional waters, soft drinks, up&nhfs und digestifs.
Sanpellegrino carefully monitors its production processes, which are cerfified in

#accordance with ISQ9001 and-FSSC22000 standards, collaborating with local health

authorities. Quality controls follow a monitoring plan compliant with Nestlé Group
standards and include food risk assessments for each stage o produetion. Specific
limifs uncl verificafion stundurﬂs are defined for crlhcu| risks. The risk unu|y5|5 process
is audited mtamullx and externally and validated annually. Thanks to this process,
also in 2024 there were'no cases of non-compliance with legal regulations and self-
regulatory codes of Nesté Group.

.
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Each type of water is unique and has its own unique characteristics that enrich it
during its underground journey fo its source.
QUALITY AND COMPONENTS OF MINERAL WATER N

Natural mineral water is defined by 46 chemical and physico-chemical parameters

established by law, which include the main components and qualitative characteristics.
' The analyses reported on the label must be updated every five years,

and bottling companies are required to send annual analysis certificates

to the (It.) Ministry of Health to confirm the composition indicated on the label.

Mineral waters are distinguished by their content of major elements (for example:

sodium, calcium, magnesium) and trace elements (for example: lithium, fluorine), as

well as by their fixed residue at 180°C, which indicates the quantity of dissolved salts

and makes it possible to classify them into:

..........................................................................................................................................................................

» Very low mineral content (< 50 mg/I)

* Low mineral content (50-500 mg/l)

+ Medium mineral content (501-1500 mg/I)

 High mineral content ( >1500 mg/|) ¥

THE BENEFITS OF WATER

Water is essential for our well-being and has numerous benefits: it strengthens the immune
system, regulates body temperature, purifies, and aids digestion. It also helps improve
concentrafion, energy, and metabolism, supports physical activity, makes the skin radiant,
and prevents headaches. Furthermore, proper hydration can contribute fo mental well-

being, promoting the release of endurphins and Increasing Feelings of huppiness.

Click on this link_
to visit the page

FRAME THE QR CODE
TO LEARN MORE ABOUT THIS TOPIC

HOW TO READ THE LABEL: THE EXAMPLE OF LEVISSIMA

The label is the product’s ID card and provides the consumer with all the information
required to make an informed purchasing choice.

The information on the label includes two main categories: first, the information
required by law', with special attention to regulations specific to natural mineral water;
and second, voluntary information, such as health claims. Furthermore, to ensure
maximum transparency and accurate communication with consumers, the company
voluntarily provides information on ingredients. Not everyone knows that, by law,
natural mineral water, in order to be defined as such, must come from underground
aquifers or deposits, must be bottled pure at the source without any changes, and must
be given special recognition by the (It.) Ministry of Health, bearing the water’s name.
Furthermore, the (It.) Ministry of Health is also the competent authority - following an
assessment of the pharmacological clinical studies - to authorise, with a Decree of

recognition, the indications that are beneficial to health and that can be provided
on the label?.

MANDATORY INFORMATION | OPTIONAL INFORMATION

4. PRODUCTS
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* MAMDATORY AS FROM 1 JANUARY 2023

1. Name of the water: Levissima and legal designation "Natural mineral water” with the addition of the optionel wording “Low mineral content”

2. Minimum preservation fime and preservation method
3. The place of erigin, boltling site

5. Analysis date

é. Microbiolegically puru:. the water is free from nn}; hﬁznrﬂnuﬁ-miun-qrénniams régh’r from ifs .muré:e "
7. Nominal volume with € that indicates that the qualify has been checked pursuant to EU standards
8. Environmental labelling

9. Name of the mineral water

10. Environmental claim

11. Barcode which identifies the batch and other information for traceability purposes
12. The Valtellina brand of the Sondrio Chamber of Commerce

13. Carbon Trust logo which certilies that the product has reduced its emissions

14. Consumer service

The mineral water label must pr'mrid-a the information reh;rhng to its chemical and FI‘I}"'.ii co-chemical charocterishes This inFurmutiun, in
accordance with Balian requlabons, must be updated ot least every 5 years.

“ As per paragraph 4 of Arficle 12 of (It.) Legislative Decree 176/2011, such as for example "stimulates digestion”

"
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@'ﬁ'ﬁ' drinks. and enhanced wafers.

Sanpellegrino Group soft drinks represent true Italian excellence.

Quality ingredients and processes are used for their production that preserve the nutritional
properties of the raw materials.

In addition to promoting proper hydration, Sanpellegrino Group encourages responsible
consumption of sugary drinks. Since the early 2000s, the company has sought ways to
reduce sugar content in ifs products, using natural ingredients and maintaining high quality
and faste standards.

In 2024, the Group launched the Sanbittér Regional Inspirations range with variants such
as Orange and Prickly Pear (Inspired by Sicily) and Chinotto (Citrus myrtifolia) and Basil
(Inspired by Liguria).

'These aperitifs are inspired by typical ingredients from Italy's regions, taking consumers on @

journey through ltalian flavours, colours, and aromas.

' In 2024, the Group launched two new variants of Levissima: Draining and Toning.

The first contains hibiscus lower extract and vitamins, while the second contains

rosehip extract, vitamins and zinc. Both products are sugar- and calorie-free and reflect
Sanpellegrino's commitment to innovating low-sugar drinks and creating functional products
for daily well-being. Their packaging is designed for recycle (PET1 bottle, PP5 label and
HDPE2 cap).
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Product packaging plays a fundamental role in protecting the organoleptic
characteristics and preserving quality and safety.

This is why, over the years, the Group has studied and selected the most suitable
packaging materials to protect its mineral waters and soft drinks, with the goal of
maintaining their quality and preventing spoilage. All Sanpellegrino Group product
packaging, with the exception of the glue used for PET bottle labels, is designed

for recycling and is designed following the 3R Model.

4. FRODUCTS

3R MODEL

REDUCE
Packaging is being made lighter and unnecessary packaging is eliminated. All packaging types are

designed fo be lighter and the weight of the botfles is being reduced, eliminating unnecessary excessive
packaging elements. Lighter packaging not only uses less material but also results in lower CO,, emissions.

REUSE

We add value to returnable glass. After being used, the bottles are sent back to the factories to be
washed and sanitised, making them ready for use again. in 2024, returnable glass comprises 40%
and 30% of the glass portfolio for Acgua Panna and S.Pellegrino, respectively.

RECYCLE

The recycled content of PET bottles is being increased, and the
ensure an ever-increasing percentage of recycled content in glass and aluminium.

is working with suppliers o

In the countries where it operates, Nestlé Group takes part in initiatives
to reduce the impact of product end-of-life, both through projects
raising awareness OF proper recycling and by cnllu%oruﬁng
with institutions and taking part in initiatives to reduce
incorrectly managed waste,which often ends up discarded
in the environment.
In line with this vision, Nestlé Group adheres to the
Ellen MacArthur Foundation and to The Consumer
Goods Forum.
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g/ PACKAGING
28l PRIMARY PACKAGING :
PLASTIC
w [PET & R-PET)
P} Bottle: recyclable
‘=" Label: recyclable
- = Cap: recyclable
el Glue: not recyclable
: GLASS
‘\ Bottle: recyclable
2 Label: recyclable
“'i . Cap: recyclable
s -  Glue: recyclable
% ' ALUMINIUM
> S _  Can: recyclable
== Tab: recyclable
g
PR
(Y o
X co/B B_&  FILMPACK

- ‘ i
_ '{* 1':,,15' LDPE shrink packaging

100% recyclable

FRIDGEPACK
Cardboard packaging
with side openings
100% recyclable

e CLUSTERPACK
A ___-_H: Cardboard packaging
e o fully enclosing

. 20 the product 100%

recyclable

' In 2024, Sanpellegrino Group odopted o

more precise methodology for calculating R-PET
packaging consumption compared fo the previous
reporting year, based on the quantity of resin
contained in the preforms. Thanks to this new
uppmuch, tha use of R-PET stands at 20,634
fonnes.

Sanpellegrino Group uses three materials for the
primary packaging of its products: PET, glass, and
aluminium.

PET:

it is a type of plastic with distinctive characteristics,
such as transparency, safety, lightness, resistance to
shocks, and 100% recyclability. This is why it is used
for the production of bottles intended to contain
liquid foodstuffs. It can be recycled numerous times
and is therefore an ideal material for the circular
economy. Furthermore, plastic packaging will be
made with at least 50% recycled plastic (R-PET

and R-PE), except for the label glue. This is a
challenging collaborative effort with our suppliers,
recyclers, and institutions, aimed at developing
recycling supply chain that can sustain a viable
market for this material. In 2024, Sanpellegrino
used 21,290 tonnes of R-PET? in the packaging

of its mineral waters, 67% more than the 12,730
tonnes in 2023. This figure means that, for mineral
waters, an average of 42.5% of plastic packaging
was made with R-PET, an important step towards
the 50% target set for 2025. In 2021, Levissima,
already a pioneer in the use of R-PET in Italy since
2010, was the first brand to launch a 100% R-PET
bottle as soon as Italian legislation allowed it. By
2023, Levissima's entire mineral water portfolio
was expected to contain at least 25% R-PET, two
years ahead of the European Union's requirement.
In 2024, this minimum percentage rose to 45%,
with several products in the range reaching 100%
R-PET. Also in 2024, almost the entire Acqua Panna
and S.Pellegrino range contains at least 50% R-PET.

Cé?l’et

' BOTTLE TO) BTTLE

THE CORIPET CONSORTIUM

Sanpellegrino is one of the founding members of Coripet, a voluntary consortium
authorised by the (It.) Ministry of the Environment for the selective collection and
preparation for recycling of PET and R-PET liquid foodstuff bottles, using a bottle

fo bottle mode. The Consortium is made up of recyclers, preform producers, and
companies in the natural mineral water, soft drink, milk, and olive oil sectors. lts
collection model ensures the high quality and hygiene standards required by the
European Food Safety Authority (EFSA) for the production of food-grade recycled PET.
PET bottles are recovered through two channels: traditional separate collection and
selective collection through eco-compactors (see paragraph “2.4 Stakeholders” for

further details) located in high-traffic areas, such as large-scale retail outlets.

GLASS:

the S.Pellegrino and Acqua Panna range is intended for the best restaurants, cafés,
and hotels around the world. There are two types of glass bottles: “disposable glass”
and “returnable glass”. The latter, after being used, are collected and returned to the
tactory where they are washed and sanitised to be used in the production of new
bottles. On average, Sanpellegrino Group uses 55.4% recycled glass, 60% for green
glass and 48% for clear glass, the latter in lower percentages because it is more
difficult to find on the market.

ALUMINIUM:

it is mainly used as packaging for drinks and can be recycled numerous times.
Sanpellegrino Group purchases both virgin and recycled aluminium cans, and its
suppliers guarantee the company a percentage of 71.54% of recycled aluminium.

TYPES OF PACKAGING?

m.v. Total [of which from recyding|% recycled material
PET plastic | 50,127 21,290 42.5%
PE plastic® i 5,153 4,956 96%
Glass’ O R |+ | 190,660 105,626 T
P e e e 4 Ry - 8120 | 5809 71.54%
Total | 254,060 137,681 54.2%

“The figure presented refers to 2023 data. At the time of writing, the updated figure for the financial year 2024 is not yet available

“The data refer to the categories of incoming materials most relevant to Sanpellegrine Group: plastic, glass, and aluminium.

*The fiqure on recycled PE refers to materials with af least 30% recycled content. in this regard, ?1% of the category contains 50% recycled
PE

" Al the time of writing, the updated hgure for the hinancial year 2024 is not yet available.
#The parcentage of req.-tled aluminium is the migi‘lfud average of the quantities of aluminium delivered I:q—' the different luH:r|:i|5|r5-.
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SANPELLEGRINO

SR

The Human Rights Policy confirms Nestlé Group's responsibility to ensure respect for
human rights in all of the company's commercial and contractual relationships.

*

With the Nestlé Responsible Sourcing Core Requirements (NRSCR), Nestlé Group also

lays down the requirements and operating methods to ensure the practices to follow

throughout the supply chain on issues such as labour, health and safety, fransparency,
and business ethics and to ensure compliance with OECD guidelines, ILO core
Conventions and the United Nations’ SDGs. All contracts and purchase orders
contain a reference to this standard.

‘g NESTLE RESPONSIBLE SOURCING CORE REQUIREMENTS (NRSCR)
3 In 2024, Nesflé adopted the Nestlé Responsible Sourcing Core Requirements (NRSCR),
B strengthening the sirategic direction initiated with the previous Nestlé Responsible Sourcing
o i Standard of 2018.
S The guideline, applicable across the entire Nestlé Group, defines the fundamental

S requirements for sourcing along the supply chain, with the aim of ensuring and
consolidating practices that consider social and environmental aspects. The objective is

to promote aclivities that generate positive impacts for people, natural resources, and the
climate, in line with the United Nations Guiding Principles on Business and Human Rights
and the OECD Guidelines for Multinational Enterprises.

The NRSCR applies to both the Group’s direct and indirect suppliers, with direct suppliers
required fo ensure its adoption also in the upsiream segments of their value chain.
Compliance with the requirements is verified through self-assessments, third-party audits,
and specific certifications for certain priority materials.

The policy also infroduces a structured process for reporting violations, with measures that
may include temporary suspension or contract fermination in cases of non-compliance.
Compared fo the 2018 Nestlé Responsible Sourcing Standard, the NRSCR places particular
emphasis on due diligence activities, making active monitoring of human rights and
environmental impacts mandatory for the Group’s direct suppliers.

Furthermore, the NRSCR expands the number of environmental requirements to be observed,
with specific attention to defining concrete actions for climate change mitigation and careful
management of natural resources. Finally, the 2024 policy introduces more detailed guidelines
regarding animal welfare and fishing practices compliant with environmental standards.
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To ensure compliance with the above-mentioned policies, Sanpellegrino Group qualifies
and approves suppliers through the Vendor Approval Process Standard evaluating the

tollowing components: country risk, financial and supply Hexibility, and last but not least
examining quality and responsibility in procurement.

The Sanpellegrino Group Sustainable Procurement Program involves first-tier suppliers
(with a turnover exceeding CHF 300,000) and their workers, as well as service providers
(S&IM). In this context, the company verifies compliance with the NRSCR through
independent audits performed by companies accredited in accordance with SMETA (Sedex
Members Ethical Trade Audif) or ECOVADIS practices. In the event of non-compliance
involving environmental or social sustainability aspects, suppliers must implement
improvement plans with specitic deadlines. Failure to participate in audits or failure to
make progress may result in removal from the Group's supplier list. Sanpellegrino Group
suppliers are also required to fill out a questionnaire on Food Safety and, to protect
against food safety risks along the supply chain, some suppliers of raw materials and
packaging require certification recognised by the GFSI (Global Food Safety Initiative) or the
commitment to obtain it.

To ensure the protection of workers in the supply chain, Sanpellegrino Group guarantees
full access to the company reporting channels (see paragraph "8.2 ESG risk management”)
to report incidents of human rights violations, discrimination or other negative impacts
suffered and not compliant with the Nestlé Responsible Sourcing Core Requirements.

SOURCING AUDIT

Audits of first-tier suppliers are based on five principles:

1. Nestlé suppliers source with care and respect for the people, the
Planet and the oceans from which materials and services are produced.

2. Suppliers us:-p% good labour standards in recruitment, pay above the minimum
wage, and look after their workforce. The preservation of natural resources
and the conduct of business in an ethical and collaborative manner must be
guaranteed.
3. Intermediaries operate with the same principles of value, fransparency, and respect for
their suppliers and customers, promoting traceability and preserving information.

4. Suppliers are continuously improving their way of working in terms of yield
optimisation through conservation agriculture, soil biome preservation and the
rationalisation of agrochemical inputs.

\ 5. All levels of the supply chain operate in compliance with applicable regulations,

monitor, disclose, and confinuously improve against the standard.
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Local citrus suppliers, with some of whom the company has been working for over

40 years, combine traditional manual harvesting methods with innovative extraction
machinery, thus helping to maintain the quality of the ingredients in Sanpellegrino soft
drinks. The direct suppliers of raw materials are juice processors, but the company's
presence in Southern Italy since 1932 has also helped strengthen relationships with
citrus growers.

—

MAIN INGREDIENTS

o,
Southern ltaly boasts a combination of ideal climatic conditions—sun, wind, s& N

composition, temperature ranges, and proximity fo coastal areas—that ensure the
unique and optimal characteristics of its raw materials. This is why all the primary
ingredients of both the core range and the zero-sugar range of Sanpellegrino soft
drinks come from ltalian suppliers located mainly in Southern Italy. In these regions,
Sanpellegrino Group has, over the years, consolidated relationships of trust and
collaboration with the partners from which it sources its products.

The supply concerns juices exiracted from three main types of citrus fruits:

- Lemons: they are sourced exclusively from suppliers in Sicily. They are citrus fruits
available and harvested throughout the year as they maintain their aroma, colour and
Havour, The varieties used include Femminello, Monachello, and Femminello Siracusanc.

- Oranges: they are mainly picked in winter or spring in Sicily and Calabria to select,
depending on the season, a product with sweeter or more acidic notes.
Varieties used include Navel, Valencia, and Washington Navel.

- Blood oranges: most of the blood oranges used come from the slopes of mountain Eina
and are harvested between January and April. Temperature Auctuations between day
and night allow the development of antioxidants and natural red pigmentation.

The varieties used include Tarocco, Moro, and Sanguinello.

- Chinotto (Citrus myrtifolia): the fruits are harvested from late October to late
November. During these months, the chinotto oranges reach the desired level of
ripeness and the essential oil they contain is at its peak aromatic potential.

The secondary ingredients of some of the main range drinks, such as cherries and
grapefruits, come from suppliers located in the regions of the Mediterranean to
ensure raw materials grown in optimal climatic conditions for the development of their

nutritional properties.

Lastly, the ingredients for the
Momenti range include raw
materials sourced from
European suppliers.

5. SUPPLY CHAIN

The ongoing exchange of knowledge and expertise with the partners from which
Sanpellegrino Group sources helps innovate production processes, thus creating shared
value. Since 2022, Sanpellegrino Group has been collaborating with the consultancy firm
Carbonsink to analyse the impact that regenerative agriculture practices could have on the
citrus fruit production chain. Its agronomic principles aim fo protect and restore natural
resources, to improve the health and fertility of soil, water, and biodiversity in general.
Furthermore, regenerative agriculture actively promotes the absorption processes of COEEq
emissions through the capture and storage of the latter in the soil and in plant biomass.

et % RHECER O S MR B

REGENERATIVE AGRICULTURE AND CLIMATE CHANGE MITIGATION ACTIONS

In collaboration with Carbonsink, Sanpellegrino Group conducted an in-depth analysis
to evaluate potentially applicable regenerative agriculture practices throughout the
company's supply chain in order to identify opportunities for reducing and eliminating
carbon dioxide emissions. The study, conducted on a sample of 6 agricultural
companies (4 from the company's supply chain and 2 from the Biorfarm network), led to
the creation of a model that summarises the practices analysed, including:

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

1. Reduced use of ferh'liser; and fossil fuels.
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2. Removal of emissions through cover crops that improve soil quality, potentially
reducing one tonne of CO,, /year per hectare.

..................................................................................................................................................................................

3. Harvest residue management, as sources of nourishment for the future crops.

4. Application of animal-based fertiliser fo increase nutrients and organic carbon
in the soil.

The evaluation made it possible to identify Climate Smart practices (efficient irrigation
systems, alternative energy sources, electric machinery, efc.) to achieve potential
emission mitigation levels of up to 65% (between reduction and removal) compared to
the current scenario. The results of the analysis were shared with farmers and pariners
involved, thus promoting best practices for reducing emissions and for synergistic
collaboration along the supply chain.
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i A EXPENDITURE ON SUPPLIERS BY TYPE AND ORIGIN'

B
- ® - . T Pockaging 68 323,808,050 49%
4 .@ _?“J‘OLJW N’W‘ fBM f’“w‘i' wces ltaly 4 262 514,461 40%
A3 Ferks R Europe 22 42,249,659 6%
* In 2024, Sanpellegrino Group sourced from 1,307 suppliers, 1% more than in 2023. Rest of the world 5 19,043,929 3%
The percentage of international suppliers decreased, while the percentage of both Indirect services and materials 1172 279,967,079 42%
European and ltalian suppliers increased. Italy 997 175,484,358 1 26%
This figure confirms the company's strategic choice to enhance its local area EANOpe NouL— 114 € 99,819,030 %l 15%
- : : i Rest of the world 61 4,663 692 1%
and support local excellence, favouring, wherever possible, collaboration with local > 2
liers: 83% of the Group's suppliers are located in Italy, a percentage that rises to R me o 39,743,208 X
AR S % P s PP (kS g italy 44 47,950,126 7%
95% when including European suppliers. Evrons 27 10,966,855 2%
Rest of the world ] 26,288 0.004%
y NUMBER OF SUPPLIERS BY ORIGIN AND TYPE OF EXPENDITURE Total 1307 662,718,397 100%
o e =S Regardi ices, the "On Time Payment" monitori d by Nesflé
| Suppliers in Boly 1,053 1082 Gegu Lng ZQLHE practices, the _ ime uyn:?n maf::;:;u;mg :ystezn{; ;jﬂ y Nestie
: SO 4 7 roup has de an average supplier payment fime o ays’ in ;
Ol Services 992 Q97
Y . Suppliers in Europe i i} 152 e 158 i PAYMENT PRACTICES FOR THE MAIN CATEGORIES OF SUPPLIERS?®
" Materials 36 44 2028
F I NO. o T Main categories of suppliers m.u. [Finished products| Packaging [Raw materials| S&IM
. ey Standard payment terms 40 120 60 60
PRI L bt | okt b o L4 Nrntaae o sk 5 line with At Nirchs 892 | 8816 | 716 |16452
) A sk, 6 6 Total number of payments No. | 1087 | 10908 | 1327 |20761
Services 76 61 Share of suppliers in the category for which i
; é 46 39 783
Total number of suppliers for the category* 12 69 67 1179
tl:err:intuge of compliance with standard payment 879% 81% 54% 79%
Percentage of suppliers whose payment terms are % 50% £7% 59 469
; . met
In terms of spending, Sanpellegrino Group had . T STy o &
commercial fransactions worth approximately SO N PrhosoTs O foynen ' - e U
EUR 663 million. 73% and 23% of this In 2024, Sanpellegrino Group made 54% of payments in line with the standard terms set
amount is represented, respectively, out in the contracts, with percentages reaching 81% for the packaging supplier category.
by spending on ltalian and European There were no legal proceedings for late payments during 2024, which demonstrates

the solid relationship of mutual trust between the company and its suppliers. In addition,
all suppliers who issue at least 10 invoices per year to the company can activate Reverse
Factoring; this tool grants early access to cash flows within 5 days of receiving the invoice
without waiting for the legal due date, allowing the company to optimise its financial
Hows and have greater Hexibility in operations.

suppliers. The most important spending
categories are those for packaging (49%
of total spending) and services (42% of
total spending).

' The number of suppliers considered in this analysis is extracted from the number of purchase orders placed.

* This is the averoge fime token to pay on invoice from the dale on which the contractual or legal payment term begins to be calculated,
expressad in number of days. . :
7 Since this is the first year of reporting for this figure, no comparative data are available for 2023.
4 The number of suppliers considered in the analysis of payment practices is extracted from the

76 number of invoices received and not from the purchase orders placed.
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compared to 2023, equal fo a of S.Pellegrino, Acql.iu ?ul‘hﬂ
7% reduction in Scope 1 and 2 and Lewmmu, with Carbon
Location Based emissions Trust certification
9 100% OF ELECTRICITY () WATER CONSUMPTION
0 PER BOTTLED LITRE
purchased from decreased by 10% compared to
renewable sources 2023

'

68% OF THE PRODUCTS \ 98% OF WASTE
TRANSPORTED GENERATED

on vehicles with low is recovered
environmental impact, in ltaly

78

Sanpellegrino Group is committed to monitoring and reducing its environmental impact
through concrete projects and investments. In line with the Environmental Sustainability
Policy of Nestlé Group, it has adopted an integrated environmental management
system, certified in accordance with the ISO 14001 standard, to control and optimise

energy consumption, emissions, water use, and waste management.

- San Pellegrino Terme factory | San Gieorgio in Bosco factory
88,178 MWh of energy consumed | 98,752 MWh of energy consumed
18,470t CO,, generated | 19,770t CO,_ generated
11,948,073 m® of water abstracted '+ 890,753 m’ of water abstracted
7,651 t of waste produced 3,031 t of waste produced
Scarperia e San Piero factory ~ Madone factory
19,015 MWh of energy consumed . 1,002 MWh of energy consumed
5,123 t CO,  generated ~_262tCO,_ generated
535,454 m° of water abstracted 2,065 m? Bl worsnobahtered
4,009 t of waste produced 269 t of waste produced
Cepina Valdisotto factory  Assago headquarters
36,015 MWh of energy consumed 672 MWh of energy consumed

10,625t CO, generated 195t CO,_ generated

1,138,596 m? of water abstracted

L
e

46,311 m ofwmerubstrudad

533 t of waste prcduuad . 168 t of waste produced

. _,_._:ﬂm' - iy q"“"’

Scmpe"egnn-n measures ifts environmental impact every year with the Life Cycle
- Assessment {LCA) methodology. The analysis is conducted externally and subsequently

subjected to peer review by a third-party body.
The results show that 97% of the Group's emissions are attributable to indirect

emissions. from the value chain (Scope 3); direct emissions, attributable to factories
(Scope 1), represent only 3%, while indirect emissions (Scope 2) uriml fo 0%.
The main sources of impact are packaging, which accounts for. 55% of H'I.B Group's
carbon footprint, and logistics, which accounts for 29%.
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In 2024, direct emissions (Scope 1) amount fo approximately 38,993 ICOzuq,
substantially stable' compared to 2023 (1%). Conversely, indirect emissions (Scope 2

Location based), linked to purchased electricity and thermal energy, stand at 15,962
t CO,,., down 22% compared to the previous year. Overall, Scope 1 and Scope 2

Location-based emissions show a 7% reduction compared to 20232

Emissions® m.u. 2022 2023 2024
Direct emissions {Scope 1) 38,959 38,450 38,993
Natural gas 35,393 35,158 37,263
LNG - - 1,179
LPG* 3,566 3,172 17
Diesel - 120 352

Pefrol’ 'O, - - 182

‘ Indirect emissions {SD:JPH 2)¢ - Location based 21,812 20,490 15,962

. Indirect emissions (Scope 2)° — Market based - - 2
Total Scope 1 and Scope 2 Location based 60,771 58,940 54,955
Total Scope 1 and Scope 2 Market based 38,959 | 38,450 38,995

In 2024, carbon intensity was 0.0204 (t CO,_ / m?), a decrease of approximately
8% from the equivalent value in 2023. This figure is calculated by comparing the
Scope 1 and Scope 2 (Location-based) emissions to the water production volume of

approximately 2,681,407 m?.
This means that the production volume has increased, while emissions per product m?

have decreased.

m.u. 2022 2023 2024

0.0223 0.0204

Emission infensity tCO, /m® 0.0231

|':iT|'1n Ecinpt.- 1 caleulation also includes diesel and petrol used by the company car flest, energy consumption not considered in previous
nancial years

71t is specitied that the dota reported in paragraph 6.1 are the result of internal menitaring of energy consumption (oppropriately corverted
into Co__ emissions) and not of the LCA analysis.
7 For 2024 the figures also lake inlo account the emissions of the Assago sile.

4 The foctors used to calculote | direct emissions, expressed in tonnes of CO,_, ore those also used by the parent company Mestls
in thair most u version [ Profocol Stationary Combustion Tools 'Greenhouse Gas Pratocel V1.3' ({ARS Applied), ¢
for Business, & Industrial Strategy (BEIS - 2021 v1.1 [ARS lied]) and Refrigerant-related emissions taken from IPCC (ARS). The
updated '-rﬁ;:Tun g the DEFRA datobase for 2024 was used to coleulate Scope | emissions relating to petrol and diesel consumption of the
company

* The amount of LPG emissions is not comparable with that of previous years.

® From 2024, Scope | emissions relating to diesel will also include the consumption of the company car Heet.

” For 2024, Scope 1 emissions from petrol are due only to consumption by the company's car Eﬁf

B Scope 2 Location-based emissions ore calculated by zung a notional overage facior to all purchased electricity. The emission factors

used to calculate Scope 2 Location-based emissions mﬁ clories, expressed in fonnes of CO._, are those also used parent company

Mestlé in the most updated version (Infernational Energy y (IEA) emissions factors database, US Environmental Protection A

eGRID (eBASE], Green-e database, Association of lssuing Bodies (AlB) Eu residual mix dotobase). For the Assago site, the %EIFF{A

(heat) and ISPRA {electricity) emission factors were used in their updated 2024 versions.

' 2 Market-based emissions are colculated ing a different emission focter depending on the of eper rchase

made, specihcally considen or purc 15 cerhihed as using ren e sources. For scope £ ; | emissions
da, specifically considering whether :ﬁmeb” Pt gwick) Scbper2 Moghet tiaced

I:IJ-HEIE'[G-I'IITE e acguisiion of 100% re a|al:h1rnT5: with certificotes of guaranteed origin, an emission ot nil was applied.

For the p]urj'mm of non-renewable thermal energy, an emission factor present in the DEFRA database in its most updated version for 2024

was applied.

EMISSION INTENSITY (t CO,_/m?)

@ SCOPE 1 AND SCOPE 2 EMISSION
INTENSITY LOCATION-BASED

0,0231
o= 0,0223
0,0204
2022 2023 2024

THE LIFE CYCLE ASSESSMENT (LCA) OF OUR PRODUCTS AND THE CARBON

TRUST CERTIFICATION
Sanpellegrino Group uses the Life Cycle Assessment (LCA) to measure the environmental

impact of its products throughout their entire life cycle. LCA is a methodology that evaluates

the CO,,, emissions of a product from the acquisition of raw materials to the end of its life

("from the cradle to the grave"). At Sanpellegrino, the LCA has been conducted externally
every year and peer-reviewed by a third-party body since 2021. The aim is to measure
and monitor the areas with the greatest impact in terms of GHG emissions for the Group's
main brands (Levissima, Acqua Panna, S.Pellegrino, and Sanpellegrino Soft Drinks) and
identify opportunities for improvement in order to guide the emissions reduction sirategy
through projects dedicated fo the areas of greatest interest: production, packaging, and
logistics of the aforementioned brands. The scope of the analysis takes into account the
direct emissions generated by production factories and company vehicles (Scope 1), the
indirect emissions from purchased energy (Scope 2), and the indirect emissions generated
by the value chain (Scope 3), as shown in the figure below.

SCOPE 1 ~g Heat energy generated at

Vehicles owned b
DIRECT EMISSIONS 25| Nestlé-owned facilities HE; ehicles owned by

Sanpellegrino

SCOPE 2 @4y Purchased electricity,
INDIRECT EMISSIONS ¥ steam, heat, and cooling

SCOPE 3

— Product end| . Transport and Business i7  Operational
INDIRECT EMISSIONS &) of life &=l diciribution = trips Y TR
Purchased Activities related to -~ Employee Services
@ goods E} fuels and energy =3 commuting o= purchased
Use of the ] 3 Leased goods
Mo, oriducts sold Capital goods (CAPEX] e LR % Investments

NOT REPORTED: Processing of goods sold, Leased goods upsiream, Franchising
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E%j For the Group's business type, indirect emissions : Nt A U
35 from the valve chain (Scope 3) represent 97% of In 2024, Sanpellegrino Group's direct and indirect energy consumption stands at
* the total. Thanks fo ongoing energy efficiency et 245,573 MWh, a figure substantially stable compared to the previous year (+0.08%).
initiatives undertaken ot the Group's production o At Also in 2024, 100% of the electricity purchased by the Group comes from renewable
factories over the years, direct emissions sources''.
(Scope 1) represent a smaller share of emissions (3%), Energy consumplion®? G 2022 2023 2024
while indirect emissions from purchased energy (Scope Biratt gy comsnpiion 196,485 196,222 | 194,537
2) are zero. Natural gas'- 181,117 | 182131 | 186,582
Regarding the areas of impact, the 2024 results also confirm that the areas with the ING i ; 5814
greatest impact are packaging (corresponding to 55% of the Group's carbon footprint) LPG!S 15,368 13,673 81
. and logistics (equal to 29%). The LCAs conducted so far confirm that the projects Diesel' . 418 1344
launched have enabled the Group's brands to progressively reduce their emissions. Petrol” Bt I MR TR S I i L s
These efforts have been recognized since 2022, when Levissima products intended for Indirect energy consumption 53,965 49,136 51,036
& the Italian and Maltese markets (in Italy and Malta), S.Pellegrino products intended for Purchased thermal energy'® - . 13
* " all markets, and Acqua Panna products intended for the markets of Italy, Germany, Purchased electricity 93,965 49,136 51,023
' - Switzerland, and the USA have been subject to verification by Carbon Trust'® for of which certified from renewable energy sources 53,965 49,136 51,023
h .. having measured and reduced the intensity of their emissions (g CO,, /litre). Total direct and indirect consumption 250,450 | 245358 | 245,573
e . . The certification is valid for two years; the latest version obtained by the company
: dates back to 2023, and its renewal took place in 2025. o A0 =4 it
74 Energy intensity '’ MWh / m’ 0.0952 0.0926 0.0915
5 CAR B ON [ et o)
The. Carbon Trust cadificolion; renawed. evany’ na L :.".”.5.' ::fj:i In 2024, 1"he energy intensity indicator, given by the rnii.c between total energ:f]}i
2 " years, cerfifies, through an independent company, #CA 7 D""‘*N e consumption and the volumes f’f bof?‘lec! water - uppmmmn.::ieiy 2,691,407 m* is equal
, the company's progress in reducing emissions. The TRUST LI to 0.0915 MWh/m?. Energy intensity is down by approximately 1% compared to
bl icdiide | | 2023, the result of ongoing efficiency improvements, while the overall increase in

energy consumption is driven by growth in production volumes.

'.....: ..................................................................................................................................................................................... ENERGT |NTEN$['|T [H‘thmﬂ P A,

--rr. ------------------------------------------------------------------------------------------------------------------------ EEEFREEEEEEERAEFEEEEE IEXERREARRENRE SR RE SRR RRERENERNEE N NERNREINERERER) ._

« the ISO 14067 standard as a reference for the certification 0,0952 3
................................................................................................................................................................................................ —9
: : GG T 0,0926

» the reference to the brand's website, where more information in this regard, 0,0915

such as the Certification Letter, is available 2022 2023 2024

| . e ' Since 2011, Sanpellegrine Group has sourced 100% of its electricity from certified renewable sources.
Starting from February 2025, Sanpellegrino Group brands verified by Carbon Trust are " Starfing in 2024, the data also consider the energy consumption of the Assago site.
. 1 2 : ! The ilem includes both natural gos consumption related to production processes and that for powering the co-generators of the San Giorgia in
included in the new Carbon Trust Label Directory (available at Carbontrust.com/label), Biscss il S Pullaarines Ttma Tochrties. For i Brsancial vaei05Y, thare b f miglaaraal af he tiede. in iies Ja alsq incude he notyrl
L 4 3 ¥ ?m consumption re ufir:E o the production processes of San Giorgio in Basco and San Pellegrine Terme, which were initially not considered.
an online platform that brings together Carbon Trust-verified products, offering consumers t should also be nofed that, starfing in 2024, natural gas consumpfion will also include that of the Scarperia e San Piero factory, previously
: : . ‘ accounted for — in tha financial r\!ur: 2022 and 2023 - under the LPG em.
and other stakeholders a transparent way to monitor brands' environmental commitments.  The figure includes the use of LNG ot the Capina Valdisotio faory. In 2022 and 2023 these consumpfions hod been included in the LFG
FiThufg?::m is not comparable with the ameount recorded in other years, as for 2024 it only includes LPG consumption of the Scarperia & San
ero ry.

* From 2024, the diesel figure also includes energy consumphon raluﬁng to the company Heet, which was not considered in previous
- L & et cnd e N ok reporting periods. This helps to justify the overall increase in energy consumption recorded in 2024,
Carbon Trust is one most infernationally accredited and rigorous independent companies in the calculahon of carbon fwamfinls. For 7 : petro - : 3 - : spart :
over twenty years, it has wppcrfeﬁy:'mpmies and public institutions to effectively measure, verify, and reduce their emissions, with the aim Th:r:bahjg:‘ E 'i:u'lh['}- ,hla r:fé;ﬂ::;”;?:ﬂ;?&ﬁﬁ;;ﬂiﬂﬁﬂ wumi' which wos ot cansidered it previeus 1 g periads,
foa : ;

ot occelerating the transit impaoct
el bbbt i daE e '* The higure on district heating consumpfion is only availoble for 2024, due to the inclusion of the Assago headquarters in the analysis scope

'* The indicator, expressed in MWh/m’, has been recalculated for 2023 compared to that included in the previous Sustainability Report,
82 considering the restofement on natural gos mnsun‘r!iu-n for the San Giorgio in Basco ond San Pellegrino Terme foctories. See note 13 in this
regord. The 2023 indicator is thus calculated as 245,358 MWh consumed / 2,646,969 m" of bottled water = 0.0926 MWh/m’
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In 2024 the Group sold?® 6,105 MWh of electricity, a decrease compared to the
previous year.

m.u. 2022 2023 2024

Electricity sold MWh 6,465 6,906 6,105

All Sanpellegrino Group sites participate in the global digitalisation project " Project
Horizon", based on the "DMO Energy” digital platform developed by Nesté. This
system makes it possible fo monitor energy consumption in factories in a timely
manner, facilitating the identification of any inefficiencies and promoting more efficient
energy use.

| N
ENERGY EFFICIENCY AND EMISSION REDUCTION IN GROUP

FACTORIES

In 2024, the Cepina Valdisotto factory implemented a system to recover compressed
air for blow moulding on one of its production lines. Instead of dispersing it into the
environment, the compressed air from the blower is collected in special tanks.

This system made it possible to reuse the air for pre-blowing the boftles and to
recycle it info the factory's low-pressure circuit, where it acts as an additional
"compressor." At the San Giorgio in Bosco factory, several initiatives have been
adopted to improve energy efficiency:

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

* Reduction of compressed air waste: a system has been installed to detect
and seal compressed air leaks in the centralised PET conveying system,
resulting in energy savings of 139 MWh, equivalent to approximately 26 t
CO,,, less. '

« Optimisation of blow moulding machine operating times: the operating
times of the blow moulding machines have been adjusted to maximise their
use only during the production stages, reducing energy consumptfion by
221 MWHh, equal to approximately 42 t CO,,, less.

« Efficiency in preform production: the 26.9 g preforms were produced on the
Husky 18 (HY18) machine instead of the Husky 15 (HY15), resulting in @
saving of 69 MWh and an emissions reduction of approximately 13t CO,_.

g

% The sale of eleciricity relates o the surplus produced, but not consumed, by the co-generation plants ot the San Pellegrine Terme and San

Giorgio in Bosco fuctories

The San Pellegrino Terme factory has reduced the co-generator's natural gas
consumption thanks to energy efficiency measures, including the optimisation

of the use of compressed air and the blowing process, through the AirNest and
Blowmoulders Basic Condition projects. These interventions have made it possible to
reduce the blowing pressures and to monitor the status of the machinery without the
need for new investments, with a reduction of 261 tonnes in CO,,., emissions.
Lusﬂ}f, at the Assago heudquurtera, the suppl}f of domestic hot water, narmu"y
managed by a natural gas district heating system, has been improved by installing
a heat pump for showers.

This resulted in a reduction of the delivery temperature in other areas (kitchen and
sinks). Furthermore, a project has been launched that, by 2026, foresees a 20%
reduction in office space, with a consequent direct reduction in energy consumption
related to the operating surface.

=

Bt ranngerent in e focdinios.

The sustainable management of water used in Sanpellegrino Group production
activities focuses on projects aimed at reducing, reusing, and recycling water, resulting
in savings of approximately 334 million litres over the last 7 years.

In particular, the use of industrial water has been optimised thanks to investments

in the water systems of the production factories.

During the bottling process, particular attention was paid fo reducing waste through
improvements fo the filling machines and regulation mechanisms.

Process and manufacturing water is returned to surface watercourses or fo jointly
owned freatment plants after undergoing purification, sieving, and pH neutralisation
treatments. In some cases, the waters require treatment in specific homogenisation
tanks before being sent to the consortium wastewater treatment plant.

Purification treatments and discharges are monitored monthly to ensure that no
pollutants are released into the surface water, the groundwater, the soil, or the subsoil.

85
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In 2024, in line with the increase in production volumes, 2,691,407 m? of water were
bottled, a 2% increase compared to 2023. As a result, the total water abstracted?!
stood at 4,561,251 m? (up 3% from 2023), while water discharges rose to 1,749,127
m? (up 8% trom 2023). However, the net volumes of water consumption?? decreased by

10% compared to the previous year, reaching 120,717 m?.

Water consumphon™ m.u. 2022 2023 2024
Water abstractions 4,579,000 4,399,213 4,561,251
Water discharges s 1,721,000 1,617,192 1,749,127
* Bottled water 2,667,000 2,646,969 2,691,407
7 "Futul water consumplion 191,000 135,052 120,717

* Analysing the intensity indicators, it emerges that, in 2024, the average withdrawal

stood at 1.69 litres of industrial water for every litre of bottled mineral water. The
average water consumption is therefore equal to 0.04 litres of water per litre bottled,
thus indicating a 10% reduction in water use per litre produced compared to 2023.

m.v. 2022 2023 2024
m;;"’“mpﬁ“" perlitre | boos/ litres 0.07 0.05 0.04
WATER CONSUMPTION PER LITRE BOTTLED (L/L)
0,08
0,07
0,06 ‘\$
0,05
0,04 —e
0,03
0,02
0,01
0
2022 2023 2024

¥ Mearly all water obstrocted (79.9%) originates from underground water and absolutely no abstroctions ore made from areas under woter stress.

# |n keeping with the type of business conducted by Sanpellegrine Group, water consumphion [water used in production processes and not
ety b ﬁw snvironment) is caleulated by subtracting the amount of water dis ed [water returnad to the environment) and the amount
of water bottled (water returned to the environment as a hinished product] from water withdrawals {water token from the environment),

“ The 2022 and 2023 data indude the Cepina Valdisotto, San Pellegrine Terme, San Giergio in Bosco, Scarperia e San Piero, Madone
factories. From 2024, the Assago headguorters will also be included in the calculation.

@ Waste

The activities and strategies adopted by Sanpellegrino Group are aimed at recovering
useful materials from waste, thus transforming waste materials into resources to be used.
To this end, the Group has signed an agreement with HeraAmbiente, one of the main
waste management contractors, which guarantees that 100% of the waste managed

will be recycled and used for energy recovery. This agreement ensures traceable and
infegrated waste management, optimising the quality of recovery, containing costs,

and constantly monitoring the quantity of the waste generated. In 2024 the total waste
produced® stood at 15,717 tonnes, a decrease of 6% compared to 2023.

Of this quantity, 98% (equal to 15,424 tonnes) was allocated for recovery?, while only
2% was disposed of?, in compliance with current environmental regulations.

Waste generated” m.u. 2022 2023 2024
Hazardous waste 271 146 173
Non-hazardous waste t 15,176 16,559 15,544
Total waste 15,447 16,705 15,717

In the context of the LCA, the Group identified logistics as one of the areas with

the greatest environmental impact, accounting for approximately 29% of emissions,

but also the one with the greatest potential for reduction. It has therefore implemented
projects and supported investments to promote lower-impact logistics solutions, favouring
rail or sea transport where possible and investing in low-impact fuels, such as ING and
bio-LNG, for road transport, as well as in electric vehicles. In terms of rail transport,

the Group is also confirmed as Trenitalia's main direct customer in the consumer goods
sector during 2024.

In the same year, it won the "Logistics Company of the Year" award for the third
consecutive year, thanks to a rail link project between Prato and Livorno.

4 |n 2024, hozardous woste accounts for approximately 1% of the total waste generoted, with the main categonies being motor oils and
packaging confaminated with hazardous substances, The remaining 99% consists of non-hazardous waste, including paper, cardboard
plastic, wood, and glass packaging. Hazardous waste %ﬂﬂcrnﬁnn increased by 18% compared to 2023, but remains well below 2022 [evels,
while non-hazardous waste generation decreased by 6% compared tfo the previous yeor.

* With regard to recovery, which indudes recydling, material and energy recovery, regeneration and co ting operations, in 2024 1 519
tonnes of waste were sent to these ses (1 tonne of hazardous washe and 1,518 tonnes of non-hazardous waste). Additionally, 13,905
tonnes of waste were directed to other recovery operations (114 fonnes of hozardous waste ond 13,789 tonnes of non-hazardous waste)

* For disposal, which includes operations such as landbilling, incineration, immersion and land treatment; in 2024, 5 tonnes of waste were
disposed of through incineration, all of which belong o mﬂmmdnus waste category. Additionally, 288 tonnes were sent 1o other disposal
operahions (52 tonnes of hazordous woste and 236 tonnes of non-hazardous waste)

¥ The data on waste were extracted from the internal waste monitoring and manogement software, including internal forms. These
extractions ore also used to annually draft the Single Environmental Declaration Form (MUD).

a7
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THE "LOGISTICS OF THE YEAR" AWARD

Sanpellegrino has consolidated its leadership role in freight transport with an innovative
intermodal rail fransport project, winner of the "Logistics of the Year" award in its twentieth
edition. This award annually celebrates companies that siand out for innovation, operational
efficiency, and significant contributions to the growth of the sector. In collaboration with
strategic partners, such as Logistica Uno and the Interporto della Toscana Centrale, the
Group has won the award for the third consecutive year thanks to the introduction of a new
rail line between the Interporto della Toscana Centrale in Prato

and the Darsena Toscana Terminal in Livorno. Active since .Iu|y 2024, this initiative has
already helped remove 1,500 lorries from the roads. The new route, which currently handles
25 containers a week with the goal of reaching 75, not only improves logistics efficiency

but also optimises transport for Acqua Panna's exports, reusing containers for imports and
coniributing to circular economy goals.

This initiative has made it possible fo move from 100% road transport fo a mix of 80% truck
and 20% train, equivalent fo 25 containers per week, reducing annual CO,_, emissions
aftributable to logistics activities by 12%.

In 2024, road transport continued using vehicles powered by liquefied natural gas

and bio-ING?, Products transported with these vehicles accounted for 51% of the fotal
products transported by the Group in ltaly in 2024, slightly down from 55% in 2023.

SANPELLEGRINO GROUP'S TRANSPORT DATA IN ITALY

Products transported
and blrl.l*IG-pmr:r vehicles | 1%

Products transported by
diesel-powered vehicles

THE IMPACT OF LNG ON REDUCING EMISSIONS

Sanpellegrino, in collaboration with Maganetti Group, one of its main logistics
partners, has long since launched a fleet of heavy-duty vehicles powered by ING

and bio-LNG for transports out of the Cepina Valdisotto factory. This fleet has grown
progressively and today covers 41% of the kilometres travelled, of which 29% are
powered by bio-LNG and 12% powered by LNG. In the context of this collaboration,
Maganetti Group has signed agreements with Cooperativa Speranza, a farming
cooperative in Piedmont, which started up a biogas production plant for automotive

use in 2020, with a capacity of 1,800 tonnes per year. D

= Accnrdm toa 2021 shudy carried out by CNR- I Institute on Almospheric Pollution) ond promoted talian Biogos Consortium|

use of liquid b omethane |bio- U*-IGJ' ces CO. and NE?I emissions b:.r up 'rl:n 121.6% E?ntﬁ: gﬂ n:mpl::red to diesel [Wiih
E—l-':.l LNu f_'f_ E'IT!-IS'S- igns reduced by up to 121.6% [ond MNOx emissions by up to 65%] | Men and Tronsport]

\ travelled and 333 tonnes of CO

In 2024, the collaboration with Maganetti Group for the use of bio-LNG continued
for the Levissima plant, with Koiné for transport on the San Pellegrino Terme -

Madone route, and with Logistica 1 for the Cepina Valdisotto - Genoa route.
The qunnh’rntwe resu|r5 are as follows:

Mugonnﬂl Gron q 200 hnnas o b|n~LNG aqunl h:: 3 ?69 344 kilomeires
travelled and 3, 918 tonnes of CO,_ saved

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------

» Koiné: 701 tonnes of bio-LNG, equal to 2,315,386 kilometres travelled and
2,162 tonnes of CO,_ saved

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------

* Logistics 1: 264 tonnes of bio-LNG, equivalent to 929,950 kilometres
Jeq SUVed

Furthermore, thanks to ultra-light trailers that make it possible to increase the number
of pallets and the load transported per trip, the Group successtully reduced the overall
number of trips.

Complementing these initiatives, in 2023 a fully electric E-Truck dedicated to the
Levissima brand was also introduced, which in 2024 traveled 29,562 kilometers,

allowing a saving of 60 tons of CO,_ .

INTERNATIONAL LOGISTICS
by blnfmilr—;wmrzld
63%
vehicles

Products transporied by

ey [25%

bio NG, biodiese|, eladric, efe)

Products fransported by | 779,
diesel-powered vehicles

diesel-powered vehicles ‘ 37%

Sanpellegrino products are transported internationally - depending on the destination
country - via ships, road vehicles, and trains. 90% of the products transported abroad
are transported by ship.

On the routes to Canada and the United States—among the longest in terms of
kilometres —80% of maritime transport is carried by cargo ships powered by renewable
biofuels. This translates globally to a percentage of 63% of international maritime
transport carried out using biofuels.

To promote the use of biofuels in land and sea fransport and expand sustainable
logistics projects in the areas where it operates, Sanpellegrino invested EUR 5.8 million in
2024 and plans to invest an additional EUR 5 million in 2025.
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Also in 2024 Sunpellagrmn Group has published “Sanpellegrino creates value for ltaly”:
the study, carried out by Althesys Strafegic Consultants, estimates the impact
on the national socioeconomic system of the company's activity along
the entire value chain, from production to consumption. Specifically, in 2024, the company
contributed EUR 2,602 million in shared value to Italian growth, equal to 0.12% of the
national GDP, a 2% increase compared to 2023.
The shared economic value created corresponds to almost 2.2 times the Group's turnover
and 2% of the Italian food industry's production.
The study shows that the company and its related industries generated EUR 807 million of

* tax contributions, which correspond to 0.1% of national tax revenues.

" Added fo this are the employment benefits, namely the 38,701 total jobs that Sanpellegrino

.* - generates directly and indirectly, equal to 0.2% of total employment in Italy in 2024. In

fact, each company employee generates approximately 25 jobs, 17 of which are within
the supply chain and 8 in related industries. Furthermore, most employment (approximately
25,000 jobs) is created downstream in the supply chain, during distribution and sales in
retail and foodservice channels.

On the wages front, Sanpellegrino contributed fo generating EUR 803 million along the
supply chain, corresponding to 0.5% of wages in the manufacturing industry and 0.1% of

total income from employment.

Lastly, Sanpellegrino redistributes 92% of the value generated to its stakeholders: 43% to
other companies, 32% to the State, 17% to workers, and only 8% remains with the Group.

EQUALTO

BILLION €

economic value generated

is distributed to the stakeholders

shared economic value generated by

Sanpellegrine in ltaly 2024 OF THE ITALIAN GDP

IN ITALY — 1x25 >3
" each Sanpellegrine employee total jobs i
coniributes to creating 25 jobs created in ltaly |
in Haly
each Sunpe“egrrnn amp!ny&e total jobs
contributes to creating 17 jobs created within the
within the supply chain work chain

IN THE SUPPLY CHAIN 1x17 25900 ——=
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Sanpellegrino Group promotes the protection of the land in which it operates by
responsibly managing water resources, to preserve their quality and availability for
* present and future generations. (lt.) Legislative Decree 176/2011 states that natural
mineral water may only originate from underground aquifers that are naturally

SANPELLEGRINO

protected by favourable geological conditions and are fed by water that
infiltrates into an area known as a 'recharge area'.
ltalian law envisages that, in order to be able to perfnrm their activities,
all water bottling companies must hold the official authorisation
fo use one or more springs.
Said authorisation, as provided for by (It.) Legislative Decree
176/2011, is issued only to companies in possession of a
“mining concession”. All the Group's mining concessions
and exploration permits are subject to an Environmental
Impact Assessment (EIA), a technical document which,
pursuant fo Legislative Decree 152/2006, is considered
by the public administration as a necessary condition
for issuing the authorisation.
Furthermore, the Consolidated Environmental Law
(It. Legislative Decree 152/2006) stipulates the
establishment of specific protected zones around each
source, with associated protection measures whose
stringency increases with proximity to the source.
Sanpellegrino Group takes measures beyond those
required by law to protect sources and Source Protection
Zones (SPZ): for example, the buildings protecting the
sources are equipped with reinforced doors, and the

areas are monitored with intrusion sensors and video
cameras. In addition, access to the collection rooms is
tracked and additional safety procedures are foreseen
in the event of an alarm.
The company carries out scientific studies on aquifers and
develops partnerships with other operators in the protected
areas, defining areas to be protected more strictly
and identifying crops and agricultural practices that are not
detrimental to the aquifer.
The processed and analysed hydrogeological data are shared with
the auditors responsible for AWS certification.

ACCORDING TO THE REGULATIONS, THE ESSENTIAL REQUIREMENTS FOR A
NATURAL MINERAL WATER ARE AS FOLLOWS:

A stable composition over time,

Origin from a protected : Original purity and the including its mineral content, frace

b

underground aquifer or : preservation of that ol kil sl b g
deposit i key chicraienitice %
! The presence of an . Approval by the (It.) Ministry of Z
Bottling at the source ne&lfciul prnparlia}; Hgghh 4 ’ %

Py
OUR CONCESSIONS ALPS ROCKS £
METAMORPHIC

The types of rocks present in
the region where the sources g
are located influence the APENNINES - ROCKS °

L 4
SCARPERIA,

characteristics of the water and of SEDIMENTARY ~ = &= Eﬁ ﬂw'
the collection T TR
Lh"-u 'a'd )
““xH A L5 ~
_,_/'m ::uhﬁ-, L“F i

* SANPELLEGRINO fﬁ > J’ﬂl_"}- r’ﬁ.t /y"";?
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PROTECTION ZONE 2 J
This zone encompasses the recharge area and its boundaries are 5 -\H ;,
established by the relevant regional (or autonomous province) authorities, ~—d

It is subject to land use restrictions to ensure the
protection of the watershed.

RESPECT ZONE

This zone consists of the land 5urrnunding the
Absolute Protection Zone, It is subject to land use
restrictions designed to protect both the quality and
quantity of the withdrawn water resource.

Unless otherwise specified by regional (or autonomous
i:urnvinr:el authorities, this zone must have a radius of at
east 200 metres from the abstraction point.

ABSOLUTE PROTECTION ZONE et

This zone consists of the area immediately surrounding the water abstraction or
diversion points. It must be adequately secured and can be used exclusively for
water intake structures and related service infrastructure.

For groundwater sources, and where possible for surface water sources, this
zone must extend for a radius of at least ten meters from the abstraction point.
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-
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THE AWS CERTIFICATION

The Group has undertaken the process of obtaining first-level AWS (Alliance for Water
Stewardship) certification for each of its production sites, a standard that represents the
main international reference for sustainable water management.

The certification was awarded to the factories of San Pellegrino Terme (2021, then
recerfified in 2024) where S.Pellegrino water is bottled, Scarperia e San Piero (2022)
where Acqua Panna is bottled, and Cepina Valdisotto (2025) where Levissima water is

bottled, while the factory of San Giorgio in Bosco, where Sanpellegrino soft drinks are
bottled, was subjected to the evaluation of AWS auditors at the beginning of 2025.

\\

. The AWS certification is based on a confinuous improvement approach to water
resource management in five key areas:

lmmmum

"-.

\ h:hwanmmﬂ lnﬂumnﬂganmtaﬂom|whrrmum

2. SUSTAINABLE WATER BALANCE

Managing water resources to ensure that the amount of water withdrawn
does not exceed the uquifar-'s natural rechnr_ga capacity

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

3. GOOD WATER QUALITY
Taking specific actions to preserve and enhance the quality of water resources
4. IMPORTANT WATER-RELATED AREAS

Protecting critical areas of the watershed that are essential for the health and
susiulnublllly of local water resources

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------

5. SAFE WATER, SANITATION, AND HYGIENE FOR ALL

Improving safe access to water and sanitation services

The AWS standard requires certified factories to conduct a study of the watershed
in which they operate, calculate the water balance, and specify the trends of inflows
(recharge atiributable to tributaries, precipitation, etc.) and outflows (including
withdrawals by all stakeholders in the area) to assess the sustainability of water
resources in the reference area.

The standard is adopted in five fundamental stages

ALLIANCE FOR
WATER STEWARDSHIP

1. Collect and understand the data relative to water
management performance

2. Formalise the commitment to water management by
creating a specific plan

3. Implementation of the management plan AWS

CERTIFICATION.

Prior to the AWS certification audit, a notice is published in the local media, giving
stakeholders the opportunity to voice any concerns or needs. Key stakeholders are
convoked annudlly to share the company's performance, the key projects, the water
management results, and the plans for the coming year.

WATER REGENERATION

With the Water Regeneration activities Sanpellegrino Group wants to contribute to the
regeneration of the hydrogeological cycles of the areas in which it operates, making

additional quantities of water available to local communities with interventions aimed at
increasing the quantity, quality, or accessibility of water for the benefit of local communities.
The company is committed to regenerating a volume of water each year equal to that used
in the bottling processes. The Water Regeneration projects are carried out in collaboration

with universities, consortia and other local stakeholders and, to ensure a consistent and

efficient evaluation, are assessed and approved using the methodology of the Volumetric
Water Benefit Accounting (VWBA) developed by the World Resources Institute.

Lastly, external committees analyse the relevance and sustainability of the projects, offering

an important perspective on their ability to meet the needs of local communities. .

o7

7. COMMUNITIES AND LOCAL AREAS




‘* SANPELLEGRING
GRUFEN

-
. B T
L A

., ? %9 °

WATER REGENERATION PROJECTS
ESTABLISHMENT AREA PROJECT DESCRIPTION
Sanpellegrino Group is committed to
! making water accessible to the San
San Pellegrino Terme Pellegrino Terme community through the
(BG) R e AL management and maintenance of two
TKInG focnyains drinking fountains, one located in the town
* centre and the other along the cycle path
S.PELLEGRINOQ near the Limpia spring. Both are accessible
by residents and tourists.
Due to climate change, the water from the
San Pellegrino Terme Nossana spring that supplies the aqueduct
(BG) of the city of Bergamo and surrou ﬂl'gtl'lg
areas becomes cloudy after extreme
* Nossana weather events and becomes undrinkable.
: : Sanpellegrino Group's project aims to
5. PELLECRING ensure high-quality water for communities
in the Province of Bergamo, even dfter
extreme events,
Municioality of In 2023, Sanpellegrino Group integrated
n.nrbgnmp.;l:\\rugﬂh the "Voltone" T::lr?r?g, which hf:}:d Ifﬂ;.:?g been
(hamlets of Santa Lucia decommissioned by the com rﬁun}r, into the
and Monte di Fo)(Fl) public aqueduct network of the Municipality
Ehat c-f Burbmnu del Mugello to increase the
" e availability of water in the mountainous
'qté hamlets. Sanpellegrino has constructed the
ACQUA connecting pipeline and is committed to

PANNA

ensuring the regular maintenance of the
water intake structure for years to come.

Cepina Valdisotto
(SO)

N\
LEVISSIMA.

Vaia

This project involves the reforestation of
some wooded areas damaged in 2018 by
the Vaia storm to enhance the recharge
capacity of aquifers, preserve blﬂdl\-’ﬂﬂli}r
and increase the absorption of CO,_ by
the forest.

In 2024, Levissima supported research

to measure, quantify, and enhance the
ecosystem services restored thanks to the
Vaia project.

San Giorgio in Bosco
(PD)

!AHPILI.I@HIHE‘

BEIBITE ITALIAMNE

Expansion of Bosco Limite

In collaboration with the Brenta Land
Reclamation Consortium and Etifor,
Sanpellegrino Group has conducted a study
to address the decline in groundwater in the
Brenta River basin due to climate change.

Sanpellegnnn Grr::up s sources und factories are located in natural areas characterised
by great biodiversity. For several years, Sanpellegrino Group has been implementing
initiatives to enhance the natural landscape of the areas in which it operates.
Specifically, these projects involve the Levissima (see the projects reported in paragraph
“7.5 Donations and solidarity projects” and the Rigeneriamo Insieme initiative in
paragraph “2.4. The Stakeholders”) and Acqua Panna brands. In 2020, Acqua Panna
launched the protect "The Source of Biodiversity", which, as part of a broader goal

of ecosystem protection, launched a project with Federparchi to protect and monitor
biodiversity on the Acqua Panna estate in Scarperia e San Piero.

Thanks to this project, a study was conducted in 2021 to analyse the flora and fauna
species present on the Estate and protect the species most at risk. The study found a rich
and diverse ecosystem with 121 vertebrate and plant species.

7. COMMUMITIES AND LOCAL AREAS

TENUTA PANNA ESTATE: HISTORY, NATURE, AND BIODIVERSITY

Located in the heart of the Tuscan hills on an area of over 1,300 hectares of meadows, woods, and hills, the
Tenuta Panna estate is today both the place of origin of the Acqua Panna mineral water and the hub of the
inifiative “The Source of Biodiversity,” which aims to protect its natural territory and preserve its cultural value.
The property is historically linked to the Medici family, with roots dating back to the Renaissance.

The estate is now home to a wide variety of native flora and fauna, including some protecied species,

as identified by a study conducted by Federparchi, the company's pariner in protecting biodiversity. The
initiative aims to preserve and share this cultural heritage through educational activifies, guided tours, and
collaborations with local cultural institutions. The project also led to the introduction of biodiversity monitoring
and conservation programmes, including the “Good Bee" project with the installation of the Bee Hotel for said
insects and diurnal butterflies. In 2024, a further project was launched to monitor pollinafors using digital
tools, such as Flora, which unu|}rsas resource l:nrnﬂabilii}' ﬂ'lrnugh satellite imagery and Al, and Specfrum, an
acoustic sensor for detecting the species present.

The estate's fumﬂry and ngnn:ullurnl management is also based on “nature-based” strategies fo maximise

Co,_ absorption. With this in mind, a parinership has been launched with the Sant'Anna School of Advanced
R develop agroforesiry practices. The new foresiry plan, launched in the fall of 2023, envisages

a ten-year investment of 2.7 million euros.

The company commissioned a study from the University of Florence to monitor

the biodiversity of the Gabbianello Reserve, located in the municipality of Barberino
del Mugello. This wetland is an ideal habitat for numerous species and an important
stopping point along the migratory route of birds in the Central Apennines.

The study found the presence of 115 species of birds and amphibians that benefit from
the water and shelter offered by the Reserve. The next goal is to identify protection
measures to safeguard this rich biodiversity, which includes one critically endangered

species, seven threatened species, and twelve species classified as vulnemble
according to the IUCN Red List.
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Sunpeliegrma Group promotes not only local communities but also communities of
ideas, including those of chefs, and maintains its high commitment to the food sector,

' including through digital tools. The most important projects include the collaboration
with "Food for Soul", an initiative by chef Massimo Bottura for the prevention of food

waste, the plattorm Fine Dining Lovers designed for the community of food enthusiasts
and the S.Pellegrino Young Chef Academy, dedicated to training young culinary
talents.

THE PARTNERSHIP WITH FOOD FOR SOUL

Since 2021 S.Pellegrino has been collaborating and supporting "Food for Soul", a cultural
project conceived in 2016 by Chef Massimo Boftura and Lara Gilmore with the aim of
“building culture as a tool for resilience, opening new opportunities for social mobility and
encouraging a healthy and equitable food system, through the transtormation of people,
places, and food”. "Food For Soul" has the following objectives:

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

1. Redice food wile by using surplus food to prepare new meals served
to people in need.

2. Promote a sustainable food system by encouraging mindful
and responsible pruchr:es

.........................................................................................................................................................................

3. Promote social inclusion by creating spaces for meeting and sharing meals
with people in need.
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To achieve these goals, "Food for Soul" has opened refectories in various cities
around the world, such as Milan, Paris, New York, and Ric de Janeiro.

These are shared spaces, created by transforming abandoned structures

in collaboration with local organisations, producers, artists, and architects, and
designed to serve meals prepared with surplus food.

The Fine Dining Lovers platform gave broad coverage to the mission of "Food for
Soul" supported by S.Pellegrino: the series “Why waste?’ offers video materials and
in-depth content, including recipes, fo raise awareness among users about adopting
anti-waste behaviours. The students of the S.Pellegrino Young Chef Academy can
access courses and "internships" organised by "Food for Soul"

and some young chefs share their recipes to reduce food waste on the website of
Fine Dining Lovers.

The partnership with "Food for Soul" therefore confirms the desire of S.Pellegrino
and Sanpellegrino Group to contribute to the sustainable development of the food
system, reduce waste, and promote positive social and cultural change.
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BY SPELLEGRINO

FINE DINING LOVERS

Fine Dining Lovers is a digital platform launched in 2011 and sponsored by the S.Pellegrino
brand that offers exclusive content for food lovers around the world created in collaboration
with chefs and food and wine professionals.

From interviews with renowned chefs to reports on global industry events, culinary trends,
signature recipes that can be replicated at home, and gastronomic tour suggestions,

the platform offers millions of people around the world quadlity content that promotes the best
dining experience.

MEgamt
FRAME THE QR CODE L
TO LEARN MORE ABOUT THIS TOPIC h il
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Click on this link
to visit the page
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SPELLEGRINO
YOUNG -e.

CHEF

ACADE MY ,M‘_U

S.PELLEGRINO YOUNG CHEF ACADEMY

S.Pellegrino promotes and supports gastronomic excellence worldwide, recognising
that gastronomy goes beyond simple cuisine and can have a significant social and
environmental impact. In line with this vision, the S.Pellegrino Young Chef Academy
projects plays a fundamental role in promoting change in this sector.

Thanks to this initiative, young talents from all over the world licise with the most
influential people in the world of gourmet food and get support through mentoring
programmes, networking opportunities, and educational sessions on crucial topics,
including sustainability and social responsibility.

To become a part of this international talent ecosystem, one needs to enter the
S.Pellegrino Young Chef Academy Competition, an annual event that since 2015 has
sought to pick out the future leading men and women of the fine dining scene. The
chefs who enter the competition automatically become members of the Academy, thus
ensuring continuity and growth over time.
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THE ACADEMY AIMS TO:

--------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

o Identify the most talented young chefs in the world, through the S.Pellegrino
Young Chef Academy C nmpermc-n

..........................................................................................................................................................................................

o Provide a comprehenswe educational programme tfo cultivate and support emerging
talents, Fastenng annboruhnns nnd exchnnges beh-feen members of the Acudemy

o Creahng a glnbal nehw::rk -::f young und senior chefs to far:lhh:te the exchunge
of knowledge, and professional and experiences.

o Spread the values of inclusion and sustainability.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

THE THREE ADDITIONAL PRIZES WERE CONFIRMED IN THE 2024-2025 EDITION,
WITH THE AIM OF RECOGNISING THE VARIOUS TALENTS AND APPROACHES
AS TO HOW FINE FOOD CAN HAVE A ROLE IN TRANSFORMING SOCIETY:

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Fine Dining Lovers Food for Thoughts Award: voted by the community of Fine Dining
Lovers, this award is given to the young chef who represents the best personal
uppmnch to the dish.

S.Pellegrino Award for Social Responsibility: voiacl by +ha punnershl wuth
Food Made Good, a program created by the founders of 5usl‘amubﬁe Restaurant
Association and desrgned to promote susimnublllly within the food industry.
The award is dedicated to the dish that best represents the principle of food as a

rasuh of socially responsible practices.

111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111111

Acqua Panna Award for Connection in Gasfronomy: voted by mentors,
representing 50 countries from around the world, to reward the recipe that

best capitalises on the link between various cultures, thus celebrating a global
approach to gastronomy.

editions of the Competition and more senior chefs
which include 5 Grand Finals = involved

members gathered by

the Academy to date and

this number continues to followers on
grow thanks to mentoring, Instagram
training meetings, and

collaborations

young chefs from all
over the world

regional finals

This community is not only transforming the individual lives of young chefs, but helps
to redefine the role of gastronomy as a force for change.

7. COMMUNITIES AND LOCAL AREAS
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Donstions and projects

The company adopts specific policies and transparent guidelines to support
communities, such as the Donations Procedure and the Procedure for
Contributions to Public Administration, Associations, and Local Authorities.

The first is dedicated to donations for the local community, the second regulates
disbursements, excluding gifts, setting a criterion for classifying and measuring
contributions and investments intended for communities. In both procedures,
Sanpellegrino takes into account the guidelines of the international standard B4S|
(Business for Social Impact).

Sanpellegrino Group's commitment to contributions and donations to communities
is reflected in a series of initiatives promoted in the areas where it operates.

-'é.-l_:'-
S.PELLEGRINOQ

+
PANNA

TURCANY

A\
LEVISSIMA

H;*;

SANPELLEGRINO

LE DERETE ITALIANE

S.Pellegrino supporis the culture and traditions of its region through confributions
to the Ravasio Foundation and sponsorship agreements with local sports clubs.

In 2024 it sponsored Calcio San Pellegrino, Basket San Pellegrino,

and Atletica Val Brembana.

Acqua Panna has long supported the Municipality of Scarperia e San Pi
thi’l;nrliﬂl:gurﬂ ' """wtﬂﬂumm:mmr:ﬂm

paragraph 7.3). Furﬂmm"nm:rnmhnduuﬁmmﬁrﬁumbomadmu'

iwﬁmmﬂuﬂmmhdﬂmdﬂmhofﬁahhdom del Vivaio.

Levissima has always been linked to its terrifory. Iis love for Valtellina translates into

a commitment to protecting its resources, promoting its natural and cultural heritage,
and investing in its tourism. During 2024, in an area earmarked by the municipality

of Cepina for a recreational park, Levissima installed a fitness trail made of recycled
materials. Levissima also supported research fo quantify the ecosystem services restored
through the Vaia Project and funded a rest siop along a CAl trail within the Stelvio
National Park. Lastly, the brand supports, through a sponsorship, some ski schools
attended by young people from the local community.

IMPRESE APERTE [OPEN BUSINESSES]

Sanpellegrino plays an active role in the development of local
communities and contributes to the education of young people
through collaborations, internships, and educational activities that
introduce new generations to the world of work.
In 2024, San Pellegrino Terme partnered with local technical
institutes to allow students to complete internships in the
maintenance department, participate in fraining courses with
company engineers, and visit the factory for hands-on training.
In Scarperia e San Piero, the company welcomed 50 children
from the Barberino del Mugello summer camps to Villa Panna for
recreational and educational adiivities, as well as another 50 students
from a local technical institute, offering them an introduction to the
production process and guided fours of the facilities.
In Cepina Valdisolto, too, the company has promoted several
community outreach inifiatives. During the summer, trips fo

Lombardy were organised over three weekends, as well as visits
fo the factory in collaboration with the Valdisotto Pro Loco on
three Saturdays. Furthermore, the company opened its doors
to the middle schools of Valdisotto, welcoming two classes for
an educational experience in the field. Overall, these initiatives
allowed approximately 400-500 people to visit the factory
and gain a closer look at the production process.
In San Giorgio in Bosco, the company has welcomed
groups of students for training experiences, such as
the Made in ltaly project, which saw the presence of
approximately 60 students from ENAIP [a non-profit
vocational education and training provider] of Cittadella
(PD) and the visit of over 60 students from the San Giorgio
in Bosco middle school.
The activities included guided tours of the plant and
in-depth meetings on production, offering students a
concrete opportunity to experience the industrial world and

its dynamics. All these projects at the company's various
industrial sites have represented a concrete opportunity for

growth and career guidance for young people, introducing
them to the world of work.
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ye 3,205 HOURS OF TRAINING

on compliance and anti-corruption issues

élé 0 CASES OF CORRUPTION

(D 0 CASES OF PRIVACY VIOLATION

J*CORPORATE BEHA
NING OF THE CO
AS THE QUALITY OF.OUR PRODUCTS. FOR THIS REASON,,
WE HAVE ESTABLISHED A CODE OF CONDUCT, AN ETHICS
AND VARIOUS INTERNAL POLICIES THAT GUIDE DAILY ACTIVITIES"™
AND ARE SHARED WITH ALL OUR SUPPLIERS. —

Integrity, honesty, and fairness are fundamental values that have guided Sanpellegrino
since its founding, contributing fo its growth and establishing it as a major ltalian
economic player.

These principles form the basis of the key documents that lay down the rules

and standards of conduct to be followed to respect human values and ensure an
excellent corporate reputation.

Of these documents, the Code of Ethics, the Organisation, Management and Control
Model (MOGC), the Code of Conduct, the Disciplinary Code, and the Corporate
Principles all reflect the company's commitment to operating in full compliance with the
law and protecting the rights of its stakeholders. These tools have been disseminated to

all employees, are the subject of specific fraining courses, and are made available
to the stakeholders in a constantly updated version.

7
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Since April 2023 the Group has been led by Michele Beneventi, §
Chief Executive Officer and Chairman of the Board of Directors.

NUMBER AND GENDER COMPOSITION OF THE GOVERNANCE

AND SUPERVISORY BODIES
Senior Leadership Team
Supervisory body
Board of statutory auditors
Board of directors |
0 e R i T B e YO il S1R
m— VEN  m—/OMEN

e Sanpellegrino Group's Administration and Control Model is of a traditional type
" and includes the Board of Directors, the Board of Statutory Auditors, and the Senior

Leadership Team (SLT). There also is a Supervisory Body. Sanpellegrino Group's
administrative and control bodies receive periodic updates on sustainability issues while
monitoring strategy, key operations, and risk management. These updates are delivered
in dedicated meetings, which include the heads of corporate functions.

The Board of Directors (BoD)' is composed of four members appointed for a maximum
of three financial years, decides on transactions of strategic, economic and financial
significance, and plays a central role in managing corporate risks. Operational
management is entrusted fo the Senior Leadership Team (SLT)? that reports to the CEO.
The SLT formulates strategies for product categories and geographical areas, monitoring
the economic, environmental, and social impacts and defining the related strategies.
ESG goals of every fiscal year are an integral part of the responsibilities and objectives of
each SLT member and are used to defermine the variable portion of their remuneration.
The Board of Statutory Auditors? is the body responsible for supervising compliance
with the law and with the Arficles of Association, compliance with the principles of
proper administration, and the adequacy of the Company’s organisational structure and
internal control system. The company also uses the services of an Auditing Firm, which
is responsible for carrying out accounting checks so that the information is complete
and accurate, and for ensuring that the company’s financial reports comply with the

applicable laws.

' The Board of Direciors is composed of four members: a Chairman and Chief Executive Officer, two d ted Directors, and one Director.
Three of these members are executive and none are independent. Two members of the BoD hold office unfil revocation, while two hold office
until the opproval of the financial statements for the financiol year ending on 31/12/2024.

2 The Senior Leadership Team is made up of eleven members; sach has a leading role omong the Group's corporate functions, and one is
responsible for the iusgimhitir}r funchion.

1 Th Bourrf:l f Statutory Auditors i sed of five members: a Chai two standing Audi d two |ltEmafBAud'm .Th f
Il'm.'r: mem ur!. are Ex::l..lﬁ\re. ﬂr}ziﬁﬁumnﬂnu{‘ﬁ;ﬁig Hnd.r.r;nu3 ] ,-"?E?ES?E, wﬁungppmﬁr;; 3:-; Hnunruiu sl'u’runwnf;. S
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ESG COMMITTEE

Sustainability issues in Nestlé Group are managed by the ESG Committee, which is
responsible for formulating the strategy fo create long-term value for all stakeholders.
The Committee oversees and monitors sustainability activities, analysing key risks and
opportunities and coordinating projects by product category and geographical area.
The commitments and goals set by the ESG Committee are then tailored by the ESG
Councils for each geographical area and product category.

Their implementation is entrusted to the sustainability functions, which report directly
to market managers, category managers, or the CEO and implement the necessary
measures fo achieve the Nestlé Group's objectives.

SUSTAINABILITY FUNCTION

Since 2020, Sanpellegrino has set up a dedicated sustainability function,

whose Director reports directly to the CEO. This professional figure ensures

the implementation of the Group's commitments and develops an independent
sustainability strategy, aligned with local priorities and stakeholder expectations.

8. GOVERNANCE, ETHICS AND INTEGRITY

/

NESTLE ESG TRACKER

To keep track of all sustainability projects, in 2021 Nestlé introduced the ESG Tracker,
which, by monitoring the costs and benefits of all sustainability projects with a single
tool, makes it possible to guide the Group's sustainability choices both geographically
and by product. This tool identifies strategic actions to achieve defined priorities and
considers the costs and benefits of different initiatives, such as reducing CO,_, saving
virgin plastic and water. Contributions are measured through the Net Impact Value
(NIV), calculated based on specific KPIs for each project category.

These analyses and assessments underlie a very complex process, aimed at defining
what projects should be pursued and the methods to implement them.

Projects with investments exceeding EUR 1 million must be previously approved by the
ESG Council.
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Nestlé Group's corporate governance structure takes into account the organisational
specificities and the Group's business model and is defined on the basis of the

~ principles contained in the Code of Conduct, the Code of Ethics and, more generally,

based on the Nestlé Corporate Business Principles, together with the international Best
Practices.

This structure ensures the implementation of the proxy system, of the functions and
representative powers, in accordance with the company organisation.

Each Group employee is responsible for the correct functioning and maintenance of
the internal control system within the scope of their activities.

THE ORGANISATION, MANAGEMENT AND CONTROL MODEL
With the introduction of (It.) Legislative Decree no. 231/01, Sanpellegrino Group,

having mapped its activities at risk of crime, has equipped itself with an Organisation,

Management and Control Model (MOGC), with the aim of:

1. Raising awareness among those in high-risk areas regarding

operating
the consequences of violations, which may result in personal and
udmlnlstrui‘wu criminal penalties for the Company. '

IEEEEIEESTELTE Y O S 0 S OO O O G o N T G N0 G N O N 0 O O EsErEEEm mEmEEEEENE IS EE e

2. Condarnnlng un[uwFul conduct deemed to be contrary to the lnw to iha
corporate culture, and to the ethical principles that guide the company.

3, Tukjng action fo prevent or counter the commission of crimes and, where

thns is not posslb e, 5lgn|ﬁcunl|y reduce t|1e damage cuused

4 Sirengﬂmmng corpomte governance fo improve munugemenf und ccntml
processes.

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

To implement the MOGC, the Group set up a collective Supervisory Body (SB)¢,
composed of three external members (one of whom is Chairman) and two internal
members.

The Supervisory Body is responsible for monitoring and applying the Model and for
receiving reports of violations or suspected violations.3, examining them and taking
appropriate measures, while ensuring promptness and the protection of the reporting
parties from retaliation, all in compliance with the legislation on whistleblowing.

The Group has also bolstered the MOGC channels with Speak Up, a global and
independent system that facilitates the reporting of illicit behaviour along the value
chainé. Through a dedicated web page and the inclusion of specific references in
contracts, the Group also shares the MOGC with external stakeholders (consultants
and collaborators, commercial partners, agents, suppliers and anyone operating on
behalf of the Company in "at-risk" areas).

To improve procedures and prevent risks related to access to the management system
(Segregation of Duty), Sanpellegrino has established an Internal Control

(IC) function, which, by collaborating with other company functions, promotes risk
self-assessment (for example: Risk and Control Self Assessment). Lastly, Nestlé Group
has established the Group Risk and Compliance Committee (GRC), which monitors the
most significant risks in a series of areas (legal, employment, financial, reputational,
tax, IT security, strategic, training, health and safety, technical management) together
with the heads of the relevant functions (for example: reputational - Director

of Communications; strategic — ERM Risk Manager; health and safety — SHE &
Sustainability Manager, etc.).

THE CODE OF ETHICS AND THE CODE OF CONDUCT

The Nestlé Group Code of Ethics lays down its commitments and responsibilities
towards customers, shareholders, employees, and partners, promoting respectful
conduct in all business operations. The Nestlé Group Code of Corporate Conduct
provides minimum, non-negotiable standards of behaviour for all of the company's
activities, ensuring consistency and integrity at every stage of business operations.
Sanpellegrino adopts both of these documents, disseminates them to all its stakeholders
by publishing them on the company network and website, and organises ad hoc
training courses for employees. Violation of these rules may result in disciplinary action
and legal consequences, including damages arising from non-compliance.

* The Supervisory Body is composed of five members, including a Chairman. The term of office of the SB is twe years and ends en 31/12/2024,

* Reports can be made by e-mail [organedivigilonza@waters . nestle.com), by voicemail (freephone number B0D.655448) or by post
[Em:mvn-my Body of Sn:mpdlagrl WE p.A. Legal and Corporate AHairs Depariment, Via dtB[FMulmn - 20057 Assago - MI).

- Spuni: Up It is accessible via the web, i:rnupl'lnnu number or QR code. After uulhunhcn'llng with their unigque credentials, \u'|'1|!r|ﬂh|uwars can

moniter the reporting process.
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ANTI-CORRUPTION

In line with the Code of Ethics and the MOGC, Sanpellegrino Group is committed

to preventing and combating corruption, both public and private, by identitying
sensifive activities, such as the management of commercial activities, suppliers,
sponsorships, donations, and financial flows.

This commitment translates into constant monitoring of the activities and special
attention to relations with counterparties, especially with regard to the Public
Administration and along the whole value chain. As mentioned above, the channel
Speak Up makes it possible to report incidents of non-compliance, including instances
of corruption. The Group's commitment not only protects the company, but also aims to
raise stakeholder awareness of legality and compliance.

In 2024, the Group confirms the total absence of incidents of corruption.

As a result, no financial penalties were imposed, nor were any actions taken for
*  violations of anti-corruption procedures. The measures adopted by the Group on the
. issue of corruption are included in mandatory training for employees.

ENTERPRISE RISK MANAGEMENT

In order fo manage strategic risks, the company uses the Enterprise Risk Management
(ERM) framework, which, thanks to a holistic, agile approach that is very closely
related fo the objectives, constitutes an important competitive advantage for the success
of corporate growth plans. Thanks fo the progressive implementation of the ERM,

the company has strengthened its compliance systems and developed a positive risk
management culture, which is increasingly seen as a source of information capable

of helping Sanpellegrino define its medium- and long-term strategy and foster the
creation of shared value. The Board of Directors has overall responsibility for risk
management and ensures that risk policies are constantly updated, aligned with market
conditions and the Group's reality. These policies aim to identify and analyse future
scenarios that could impact the Group, set appropriate limits and controls, and monitor
their evolution, ensuring alignment between corporate strategies and risks.

The latter are assessed through quantitative and qualitative metrics and their financial
impact is divided into different categories (major, significant, moderate, negligible),
with a specific risk tolerance defined together with the CFO, to identify risks that can
be classified as strategic. The Board of Directors updates the risks and the action plans
every two years, communicating them fo the Risk Management Nestlé in the market
function, which then consolidates them at a central level.

In relation to sustainability issues, the Group has implemented a specific framework

to identify, manage, and control risks associated with environmental, social, and
governance sustainability strategies. Of these, the risks associated with climate

change and their consequences on the Group's assets are of particular note. OFf key
importance is the risk linked to the evolution of regulations concerning the containment
of the use of plastic in packaging, in particular PPWR, and the related impacts on the
Group.

@=?r¢ufwm 0—F f’rw«waz

Sanpellegrino IT systems are certified in accordance with the ISO 27001:2022
international standard that sets forth the requirements for an Information Security
Management System (ISMS). To apply the GDPR regulation and the security controls
required by the ISO 27001:2022 certification, Nestlé has implemented firewall
systems fo block attacks from outside and antivirus and EDR systems to detect malware
which could lead to data breaches. Consumer data are managed in centralised
databases with high security measures and all connections are handled using
encrypted protocols.

A data classification system (Microsoft AIP) is available, making it possible to
catalogue the criticality of the generated files and automatically activate
protection measures related to the confidentiality level. All websites, which
are protected by WAF48 systems, undergo periodic checks to prompily
detect and eliminate any vulnerabilities, as well as periodic risk analyses

to identify or improve any security controls. To ensure timely intervention, a
central dashboard makes it possible to monitor over 80 security parameters

8. GOVERNANCE, ETHICS AND INTEGRITY

every day.

Nestlé Group has also formulated a data retention policy and employees are
regularly trained on [T risks (in particular on phishing).

All corporate PCs and servers are checked daily to update the antivirus /
software and apply security fixes. PC USB ports are disabled to prevent

infections by viruses brought from outside on \
flash drives and to prevent the exfiltration of "
company data. This system has ensured, also
in 2024, the absence of reports of customer
privacy violations or loss of customer data.
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For the financial year 2024, Sanpellegrino
Group (hereinafter also "the Group" or "the
Company" or “Sanpellegrine”) is not subject
to the obligation to prepare the Sustainability
Declaration pursuant to the CSRD. However,
on a voluntary basis and starting from the fi-
nancial year 2016, the Company publishes
its Sustainability Report with the aim of pro-
viding stakeholders with accurate and trans-
parent information on its ESG performance.
This document clearly presents the main ob-
jectives, projects, and results achieved, con-
-term value.

To ensure comparability with the informa-
tion practices adopted at European level,

" the Group has chosen to take inspiration

from the ESRS standards. The reporting ap-

roach guided by the ESRS standards will
Ee progressively fine-tuned in the coming
ﬁmncﬁ years fo ensure ever greater com-
pliance with the required quadlitative and
quantitative requirements. To this end, the
table on page 111 contains the ESRS con-
tent index, which links the identified sustain-
ability topics to the specific ESRS disclosure
requirements and references in the Financial
Statements or other corporate documents. The
ESRS introduce the concept of double mate-
riality, useful for identifying the information
relevant fo the Group and its stakeholders.
According to this principle, a sustainability
aspect must be reported if it has a significant
impact on people and the environment or if
it represents a significant risk or opportuni-
ty for the company's financial performance.
The topic of materiality is explored further in

aragraph "2.2 Double materiality analysis".
;::1 :;Earc?nnce with this upprauchirfhe ci);tenf
of the 2025 Sustainability Report and the per-
formance indicators adopted were defined
based on the results of a double materiality
analysis, which identified impacts, risks, and
relevant opportunities (IROs) related to the
Group's activities. Unless otherwise indicat-

Fiubablagua ot

ed, the data and information contained in the
2025 Sustainability Report refer to the finan-
cial year 2024, which runs from 1 January to
December 31 2024, and the reporting scope
includes Sanpellegrino S.p.A. Any limitations
or extensions of scope are indicated in the
text or in the foomotes. Where available, data
and information from previous financial years
(2022 and 2023) are reported to highlight
the trend in ESG performance and showcase
the initiatives underfaken in recent years.
Where it is not possible to provide a compar-
ison with the past, the reasons are specified,
e.g., methodological changes that make the
data non-comparable. To ensure an accurate
representation of performance, measurable
and directly observable indicators were fa-
voured, resorting fo estimates only in specific
cases, duly reported and accompanied by in-
formation on the margins of uncertainty. Any
changes compared to the 2024 Sustainability
Report (referring to the financial year 2023)
are clearly indicated and justified, where pos-
sible, with the disclosure of the revised data.
Material misstatements identified in previous
financial statements are reported with the
related correction and its effects. The prepa-
ration of the Sustainability Report for the fi-
nancial year 2024 was coordinated by the
Sanpellegrino Group cross-functional team
dedicated to creating shared value with the
methodological support of KPMG Advisory
S.p.A. The document is not subject to exter-
nal verification (assurance) by third parties.
The Sustainability Report for the 2024 fiscal
year was published on the Group'’s official
website [Eﬂps:f /www.sanpellegrino-corpo-
rate.it/news-da-scoprire/bilancio-sosteni-
bilita-2025-sanpellegrino) on  November
25, 2025, replacing the version previously
released on October 23, 2025. For further
information or to share comments and ob-
servations, please write to:
sustainabilityNWI@waters.nestle.com

“

TSRS confent indes

Standard

ESRS 2: GENERAL DISCLOSURES

ESRS 2

Disclosure requirements

BP-1 - General basis for preparation
of sustainability statements

2025 Sustainability Report
paragraph

Methodological note

MNotes

BP-2 — Disclosures in relation fo
specific circumstances

Methodological note

GOV-1 - The role of the
administrafive, management and
supervisory bodies

Governance, ethics and integrity
(8.1 Governance)

GOV 2 - Information provided to
and sustainability matters addres

the undertaking’s administrative,
management and supervisory bodies

Governance, ethics and integrity
(8.1 Governance; 8.2 ESG risk

management)

GOV-3 - Integration of
sustainability-related performance in
incentive schemes

People (3.3 Training);
Governance, ethics and integrity

(8.1 Governance)

GOV-4 - Statement on due diligence

People [waiewll,' Products
Overview|; Supply Chain
Owerview): Environment
Overview); Communities

and Local Areas (Overview):
Governance, ethics and integrity
(Overview)

GOV-5 - Risk management and
internal controls over sustainability

reporting

Sustainability jou (2.2
Double mntgrit:"mn‘:lrsis];
Governance, ethics and integrity
(8.2 ESG risk management)

SBM-1 — Strategy, business model

and value chain

Sanpellegrino Group (1.1
Ahc-rz:;.? 1.2 BFEWF;:, 1.3 The
brands); Products (4.1 Mineral
waters; 4.2 Soft drinks and
functional waters); Supply chain
(5.2 Local suppliers)

SBM-2 — Interests and views of
stakeholders

Sustainability | 2.4
e e L

SBM-3 - Material impacts, risks and
ortunities and their interaction
with strategy and business model

5ush::inuhﬂilz journ

(Overview; II 2030 Agenda;
2.2 Double materiality analysis;
2.3 Key ESG milestones)

IRO-1 - Description of the processes
to identify and assess material
impacts, risks and opportunities

Sustainability journey (2.2
Double mmg'i]u"ry :ﬁulyr.isl

IRO-2 - Disclosure requirements in
ESRS covered by the undertaking’s
sustainability statement

Maﬂmddﬂnl note; ESRS

content in
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Standard Disclosure requirements

2025 Sustainability Report
paragraph

ESRS E1: CUMATE CHANGE

MDR-P - Minimum disclosure
requirement regarding policies

Environment (Overview)

MDR-A - Minimum disclosure
requirement regarding actions

Eustuinubilig journey (2.1
Agenda 2030); Environment
(6.1. Emissions; 6.2 Energy;
6.5 Logistics)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding targets

For the disclosure

rding the targats
dmmg' T:ﬂ;h' mﬂ;;f
Imgte ’ £
refer fo the 2024
Nor-Finoncial Statement

of Nestié Group, of which

Sonpellegrno is part.

GOV-3 - Integration of People (3.3 Training);

sustainability-related performance ernance, ethics an

in incentive schemes integrity (B.1 Governance)

E1-1 - Transition plan for climate There is currently no

change mitigation Monsitian plon for cimote
change mitigation

SBM-3 — Material impacts, risks Susiuinﬂbililz journ

and rtunities and their (Overview; || 20:% Agenda;

ESRS El interaction with strategy and 2.2 Double mnl‘&riugg
business model analysis; 2.3 Key E
milestones)

IRO-1 - Description of the Sustainability journey (2.2

processes to identify and assess Double materiality analysis)

material impacts, risks and

opporfunihes

E1-2 - Policies related to climate Environment (Overview)

change mitigation and adaptation

E1-3 — Actions and resources in Environment (6.1. Emissions;

relation to climate change policies | 6.2 Energy; 6.5 Logistics)

E1-4 — Targets related to climate For infermation regoeding

change mitigation and adaptation fhe “ﬁ‘“? relafing to the
topic of ciimote change,
please refer o the Eﬁd
Noa-Finoncial Stotement
of Nestié Gioup, of which
Sunpelisgrina & por

E1-5 - Energy consumption and
mix

Sustain r.:bility- .i-::-u r-'ney [2 ]
203 Agenda); Environment
(Overview; 6.2 Energy)

E1-6 — Gross Scopes 1, 2, 3 and
Total GHG emissions

Sustainability journey (2.1
2030 Agenda); En:?rrunmem
(Overview; 6.1 Emissions)

L
L
E1-7 — GHG removals and GHG Sanpellegrino curmantly
mifigation projects financed through hos 1o GHG emissions
carbon credits mifigafion projects
finonced with corbon
credits. Sanpeflegring is
not i in the EU ETS
E1-8 - Internal carbon prici These is no internal corbon
ESRS EI nternal carbon pricing v ani
E1-9 - Anticipated financidl Sampellegring his not
effects from material physical cuently cale
and transition risks and potential the finandal effecs
climate-related opportunities of impacts, rsks and
P opportunities related to
imate change.

ESRS E3: WATER AND MARINE RESOURCES

ESRS E3

MDR-P - Minimum disclosure
requirement regarding policies

Environment [Overview)

MDR-A - Minimum disclosure
requirement regarding actions

Sustainability journey (2.1
2030 Agenda); Environment
6.3 Water management in the

tories); Communities and
local areas (7.2 Water)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding fargets

Sustainability journey (2.3 K
ESG mi|esinir}:elﬁ:l %! ¥

IRO-1 — Description of the
processes to identify and assess
material water and marine
resources-related impacts, risks and
opportunities

Sustainability journey (2.2
Double materiality analysis)

E3-1 - Policies related to water and
marine rescurces

Environment (Overview)

E3-2 - Actions and resources
related to water and marine
resources

Environment (6.3 Water
management in the factories);
Communities and local areas

(7.2 Water)

E3-3 - Targets related to water and

marine resources

Sustainability journey (2.3 K
ESG rni|astu1r)':e!s:l il i

E3-4 — Water consumption

Sustniﬂul::-i!ig ourney (2.1
2030 Agen ug; Environment
(Overview; 6.3 Water

management in the factories)

E3-5 — Anticipated financial
effects from material water and
marine resources-related risks and
opportunities

Sonpellegrino hos not
curmently colouloted

the finandal sffects

of impacts, risks ond
opporiunities ossociobed
with water ond marine
TESOUTCES.

nz

r L
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Standard Disclosure requirements 2025 Sustainability Report Notes
paragraph
ESRS E4: BIODIVERSITY AND ECOSYSTEMS
E4-1 — Transition plan and There is currently no
consideration of bindiversiliund fronsifion plon and
ecosystems in strategy and business m”m“ to biodiessity
mode BCosystems
SBM-3 — Material impacts, risks Eu:-,tuinubihz journ
and opportunifies and their Overview; 2.1 2030 Agenda;
interaction with strategy and .2 Double muferiul:'z
business model analysis; 2.3 Key ES
milestones)
IRO-1 — Description of processes | Sustainability journey (2.2
to identify and assess material Double materiality analysis)
biodiversity and ecosystem-related
impacts, risks and opportunities
ESRS E4 E4-2 — Policies related to Environment (Overview)
: biodiversity and ecosystems
E4-3 — Actions and resources Supply chain (5.2 Local
related to biodiversity and suppliers); Communities and
ecosystems local areas (7.3 Biodiversity)
E4-4 — Targets related to Hnbrigrugm related
biodiversity and ecosystems fo biodiversity ond
Eﬁ&m mre currenty

E4-5 — Impact metrics related to
biodiversity and ecosystems change

Communities and local areas
(7.3 Biodiversity)

E4-6 — Anticipated financial efects
from bicdivemiz and ecosystem-
related risks and opportunities

Environment (Overview)

ESRS E5: RESOURCES USE AND CIRCULAR ECONOMY

ESRS ES5

MDR-P - Minimum disclosure
requirement regarding policies

Environment (Overview)

MDR-A - Minimum disclosure
requirement regarding actions

Susiuinuhiiig' journey (2.1
2030 Agen :I'],' Products ‘4.3
Packaging); Environment (6.4
Wusﬁ

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding targets

Sustainability journey (2.3
B e Ty 23 Key

IRO-1 — Description of the
processes to identify and assess
material resource use and circular
economy-related impacts, risks and
opportunities

Sustainability journey (2.2
Double matfe}:'iuﬁry giafysis}

L
L ]
E5-1 — Policies related to resource | Environment (Overview);
use and circular economy Supply chain (5.1 Respensible
procurement)
E5-2 — Actions and resources Products (4.3 Fucl:;:vgin >
related to resource use and circular | Environment (6.4 Waste
economy
E5-3 - Targets related to resource | Sustainability journey (2.3 Key
use and circular economy ESG milestones)
ESRS E5

E5-4 — Resource inflows

Products (4.3 Packaging)

E5-5 — Resource outflows

Environment (6.4 Waste)

E5-6 - Anticipated financial effects
from resource use and circular
economy-related impacts, risks and
opportunities

Senpellagrino hos not
cumently colculoted

the finandial effects

of impacts, risks ond
opparunities ossocioted
with the use of resources
ond the circulor economy.

ESRS 51: OWN WORKFORCE

ESRS 51

MDR-P - Minimum disclosure
requirement regarding policies

People (Overview)

MDR-A - Minimum disclosure
requirement regarding actions

Susiuinubiliq journey (2.1
2030 Agen ch; People

(3.1 Diversity and equal
opportunities; 3.2 Diuh%ue
with the trade unions; 3.
Training; 3.4 Culture and
well-being; 3.5 Occupational
health and safety)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding targets

There are cumently no
torgets defined for the

Group's own workforce

SBM-2 — Interests and views of
stakeholders

Sustainability journey (2.4
Sfukehﬂ[dﬂr?il ol

SBM-3 — Material impacts, risks
and opportunities and their
interaction with strategy and
business mo

Sushinubiiiz 'aumeg

Overview; 2.1 2030 Agenda;
.2 Double materiali

analysis; 2.3 Key E

milestones)

51-2 — Processes ﬁ:;r engaging

51-1 - Policies related to own
workforce

with own workforce and workers’
representatives about impacts

——

People (Overview; 3.3
Training; 3.4 Culture and
we"-bemgﬂr' 3.5 Occupational

hEﬂIH"I an .m'FE'Py:I

Sustainability journey [24 3
Stakeholders); People (3.2
Dialogue with the trade

unions)
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Standard | Disclosure requirements 2025 Sustainability Report Notes
paragraph
51-3 — Processes to remediate Sustainability journey (2.4
negative impacts and channels for | Stakeholders); Governance,
own workforce fo raise concerns ethics and integrity (8.2 ESG
risk management)
S1-4 - Taking action on material People (3.1 Diversity and
impacts on own workforce, and equal opportunities; 3.3
uplzrnnchm to managing material | Training; 3.4 Culture and
risks and pursuing material well- m%; 3.5 Occupational
opportunities related to own health and safety)
workforce, and effectiveness of
those actions
$1-5 - Targets related to managing Thete ara curtently no
material negative impacts, torgets defined for the
advancing positive im%:lct&, and Group’s.own workforce
managing material risks and
opportunities
51-6 — Characteristics of the People (3.1 Dl\fersilr and
undertaking's employees equal opportunities
51-7 - Characteristics of non- People (3.1 Divarsi?r and
employees in the underfoking’s own | equal opportunities
workforce
ESRS S1 51-8 - Collective bargaining mg (3.2 Didlogue with the

coverage and social dialogue

unions)

51-9 — Diversity metrics

People (3.1 Divﬂrsili/ and
equal opportunities

51-10 - Adequate wages

People (3.1 Diversity and
equal uppurruniﬁaslr

S1-11 - Social protection

People (3.2 Didalogue with the
1rnn:f: unions)

S1-12 - Persons with disabilities

People (3.1 Diversilr and
equal opportunities

$1-13 - Training and skills
opment metrics

People (3.3 Training)

S1-14 - Health and safety metrics

tonal

People (3.5 Oc
hzﬁhennd 51:'11"15:1:';::r

S1-15 - Work-life balance metrics

People (3.4 Culture and well-
being)

51-16 — Remuneration mefrics (pay
gop and total remuneration)

People (3.1 Di\rersilr and
equal opportunities

$1-17 - Incidents, complaints and
severe human rigr'lh impacts

People (3.1 Diversity and
equal opportuniti Es?l

ESRS 52: WORKERS IN THE VALUE CHAIN

ESRS 52

MDR-P - Minimum disclosure
requirement regarding policies

Supply chain (5.1 Responsible
procurement)

MDR-A - Minimum disclosure
requirement regarding actions

Sustainability journey (2.1
2030 Agen ch‘ Supply chain
(5.1 Raspun.t.il::l'e procurement;
5.2 Local suppliers)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum{i:_lisdusure m:h m e
requirement regarding targets esibe e
thain
SBM-2 - Interests and views of Sustainability journey (2.4
stakeholders Stakeholders)
SBM-3 Material imrﬁnch_. risks and Suzluinuhiliiz 'Huumeé
opgurh.miiies and their interaction (Overview; 2.1 2030 Agenda;
with strategy and business model 2.2 Double materiali
analysis; 2.3 Key E
milestones)
52-1 - Palicies related to value Supply chain (5.1 Responsible
chain workers procurement)
$2-2 - Processes for engaging with | Sustainability journey (2.4
value chain workers about impacts | Stakeholders)
52-3 - Processes to remediate Supply chain (5.1 Responsible
negative impacts and channels procurement)
for value chain workers to raise
concerns
52-4 - Taking Action on material Sustainability journey (2.4
impacts on value chain workers, Stakeholders); Supply chain
and approaches fo managing (5.1 Responsible procurement)
material risks and pursuing material
opportunities related to value chain
workers, and effectiveness of those
actions
52-5- '1I'urgats related fo managing mrgmmm o
material negative impacts, BCAves |
ancing positive irE!':.':t;1 cts, and H},}W in fhe vaive

managing material risks and
opportunities
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Standard

Disclosure requirements

2025 Sustainability Report
paragraph

ESRS 53

ESRS 5$3: AFFECTED COMMUNITIES

MDR-P - Minimum disclosure
requirement regarding policies

Communities and local areas
(7.5 Donations and projects)

MDR-A - Minimum disclosure
requirement regarding actions

Communities and local areas
|7.2 Water; 7.4 Community
of ideas; 7.5 Donations

and projects)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding targets

Sustainability journey (2.3 Key
ESG milestones)

SBM-2 - Interests and views of
stakeholders

Sy e 4

SBM-3 — Material impacts, risks
and opportunities and their
interaction with strategy and
business model

Susiuinubiiiz journ

Overview: ll 20.’% Agenda;
.2 Double materiali

analysis; 2.3 Key E

milestones)

$3-1 - Policies relating to affected
communities

Communities and local areas
(7.5 Donations and projects)

$3-2 - Processes for en@gging with
affected communities about impacts

Sy eumey (24

S$3-3 - Processes to remediate
negative impacts and channels
for affected communities to raise
concerns

Governance, ethics and
integrity [Bj ESG risk

management)

S3-4 — Taking action on material
impacts on alfected communities,

Communities and local areas
(7.2 Water; 7.4 Community

and approaches fo managing of ideas; 7.5 Donations
material risks and pursuing material | and projects)
opportunities related to a

communities, and iveness of

those actions

$3-5 — Targets related fo managing | Sustainability journ
material negative impacts, advancing | (2.3 Key ESG milestones)

positive impacts, and managing

material risks and opportunities

ESRS S4: CONSUMERS AND END-USERS

ESRS 54

MDR-P - Minimum disclosure
requirement regarding policies

Sustainability journ

2.4 Stakehol ars];elg;nduds
Overview)

MDR-A - Minimum disclosure
requirement regarding actions

Sustainability journ
2.4 Stakehol ers];?:'oducts

Overview)

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

L
L ]
MDR-T - Minimum disclosure No nﬂqﬁmiid thETd i
i i COMSuAmar EN0USES
requirement regurdlng targets Sre ety dofid
SBM-2 - Interests and views of Sustainability journey (2.4
stakeholders Stakeholders)
SBM-3 - Material impacts, risks Susminubiliz 'nurneg
and opportunities and their Overview; 2.1 2030 Agenda;
inferaction with strategy and .2 Double mul'eriulig
business mode analysis; 2.3 Key ES
milestones)
54-1 - Policies related to consumers | Sustainability journey (2.4
and end-users Stakeholders); Products
[Overview)
S4-2 - Processes for engaging with | Sustainability journey (2.4
consumers and end-users about Stakeholders)
ESRS 54 impacts
S4-3 — Processes to remediate Governance, ethics and
negative impacts and channels for | integrity (8.2 ESG risk
consumers and end-users to raise | management)
concerns
54-4 - Taking action on material Sustainability journey (2.4
impacts on consumers and end Stakeholders): Products
users and approaches fo mitigating | (Overview, 4.2 Functional
material risks and pursuing material | drinks and enhanced waters);
opportunities related to consumers | Governance, ethics and
and end-users and effectiveness of | integrity (8.3 Protection of
those actions privacy])
S4-5 - 'il'nrgats related to managing No mu:'d mhtgdtn
: e i consumes ond enc-users
material negative impacts, ot il diied

advancing positive impacts, and
managing material risks and

opportunities

ESRS G1: BUSINESS CONDUCT

ESRS G1

MDR-P - Minimum disclosure
requirement regarding policies

Governance, ethics, and
infegrity (Overview; 8.2 ESG

risk management)

MDR-A - Minimum disclosure
requirement regarding actions

Supply chain (5.1 Responsible
procurement); Governance,
ethics, and integrity (8.2

ESG risk management); 8.3
Protection of privacy]

MDR-M - Minimum disclosure
requirement regarding metrics

Methodological note

MDR-T - Minimum disclosure
requirement regarding targets

There are comantly no
obsectives defined in
refafion to business

condut

GOV-1 - The role of the

administrative, management and

supervisory bodies

Governance, ethics and
integrity (8.1 Governance)
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Standard Disclosure requirements 2025 Sustainability Report Notes
paragraph
IRO-1 - Description of the Sustainability journey (2.2
processes to identify and assess Double materiality analysis)
material impacts, risks and
opporiunities
G1-1 - Business conduct policies Governance, ethics and
and corporate culture integrity (Overview; 8.2 ESG
risk management)
G1-2 - Management of Supply chain (5.1 Responsible
relationships with suppliers procurement) 5.3 Purchases
ESRS G1 and payment practices)

G1-3 - Prevention and detection of

Governance, ethics and

corruption and bribery integrity (8.2 ESG risk
management)

G1-4 — Incidents of corruption or | Governance, ethics and

bribery integrity (8.2 ESG risk
management)

G1-6 - Payment practices

Stl.ﬁpiy chain (5.3 Purchases
and payment practices)
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